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KOTRA NAMED AMONG
“100 BEST COMPANIES TO 
WORK FOR IN KOREA” 

JAPANESE COMPANIES 
VISIT KOREA TO HIRE 
LOCAL TALENT

KOREAN FINTECH STARTUPS 
BOAST TECHNOLOGICAL 
PROWESS IN SINGAPORE

M&A TO FACILITATE ENTRY 
INTO NEW SOUTHERN 
MARKET

KOTRA News

On November 8, the Korea Trade-In-
vestment Promotion Agency (KOTRA) 
announced it was included in Great Place 
to Work (GPTW) Korea’s list of the “100 
Best Companies to Work for in Korea” for 
the seventh year in a row.

KOTRA’s President and CEO Kwon 
Pyung-oh was selected as a “Respected 
CEO.”

GPTW is an institute established in New 
York in 1981, which annually selects 100 
best companies to work for throughout 60 
countries around the world.

KOTRA explained that Kwon, since his 

inauguration in April, has been working 
to strengthen communication, simplify re-
port-writing, streamline the decision-mak-
ing process, and avoid excessive formali-
ties to establish a corporate culture where 
employees can focus all of their capabilities 
into their tasks. 

According to KOTRA, its continued ef-
forts to break down hierarchical barriers 
between executives and staff members, and 
to change the organizational structure into a 
more rational model greatly contributed to 
it being selected as one of the best compa-
nies to work for once again this year.

As part of a support project for over-
seas employment by the Ministry of Em-
ployment and Labor, KOTRA hosted the 
2018 Japan Job Fair at BEXCO in Busan 
on November 5, and at Jamsil Lotte Hotel 
in Seoul on November 7, to help Korean 

The Japan Job Fair, the largest of its 
kind in Korea, was joined by 112 Japa-
nese companies looking to hire approxi-
mately 700 employees.

The fair was comprised of one-on-one 
job interviews between companies and 
job seekers, a presentation on the Japa-

nese job market, and job consulting from 
employment experts as well as current 
employees, all to provide participants 
with interview opportunities and valuable 
information on working in Japan.

KOTRA opened the Korean Pavilion 
at the Singapore Fintech Festival, the 

-
AN countries, jointly with the Gyeonggi 
Center for Creative Economy & Innova-
tion, the National Information Society 
Agency, and Kookmin University. 

-
tech businesses such as simple payment, 

blockchain, electronic security solutions, 
and international remittance joined the 
Korean Pavilion.

“Participating in major conferences in 
promising countries is an effective way 
for Korean startups leading the country’s 
innovative growth to make more stable 
inroads into overseas markets,” said Seon 
Seok-gi, Executive Vice President for 
Small & Medium Enterprises at KOTRA. 

The Ministry of Trade, Industry and 
Energy (MOTIE) and KOTRA held the 
2018 New Southern M&A Market Sem-
inar at the Grand InterContinental Seoul 
on November 15. 

-

part in the event to present on the M&A 
trends of each country. In addition, an 
M&A project consulting session was held 

-

nancial investors and overseas consulting 

Shawn Chang, Head of Invest KOREA, 
said, “M&A is an effective means for Ko-
rean SMEs to enter the global value chain 
as well as to advance into overseas mar-
kets and secure production bases.” 

The M&A demand for domestic com-
panies seeking to enter overseas markets 
has been continuously on the rise, as it is 
an effective management tool for enter-
ing a market in a short period of time.

03
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Event Overview

South Korea’s largest international investment promotion 
event kicked off in Seoul on November 6 to highlight 
the country’s investment environment and create new 
business opportunities for companies and investors. 

Invest Korea Week (IKW) 2018, hosted by the Ministry of 
Trade, Industry and Energy (MOTIE) and organized by the Ko-
rea Trade-Investment Promotion Agency (KOTRA), opened at 
the Grand InterContinental Seoul Parnas for three days. 

Approximately 2,500 participants, including foreign inves-

related organizations, as well as members of the local and inter-
national press took part in this year’s event, which celebrated its 
14th year running.

IKW 2018 was held under the theme of “Collaborate and In-
novate with Korea,” with the objective to provide information 
on Korea’s new growth engines and business opportunities amid 
the rapid pace of industrial transformation. 
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Sub-events included the Global Investment Forum, investor 
roundtable, panel discussions, seminars, networking opportuni-
ties, one-on-one business meetings, a job fair for foreign-invest-
ed companies, programs for foreign journalists, start-up pitching 
sessions and more. 

The trade ministry and related government organizations in-
troduced various investment opportunities related to the Fourth 
Industrial Revolution as well as potential projects involving 
North Korea. Industry leaders, including Samsung Electronics 
Co. and Hyundai Motor Co., shared the latest technology trends 

A total of 236 investors from 211 foreign companies were 
in attendance, and 766 business consultations between foreign 
investors and Korean companies were conducted in the dura-
tion of the event. According to government data, South Korea 
received USD 19.20 billion worth of foreign direct investment 
commitments from January to September this year, representing 
a 41.4 percent increase from a year earlier.

In his opening remarks, Kim Chang-gyu, deputy minister of 
international trade and legal affairs at MOTIE, said, “South 
Korea is emerging as an attractive investment destination with 
improved inter-Korean relations, a test bed market for new tech-
nologies and innovations, and a vast free trade agreement net-
work.”

By Grace Park
English Editor

Investment Public Relations Team
Korea Trade-Investment Promotion Agency (KOTRA)

gracepark@kotra.or.kr



KOTRA’s Events

Upcoming KOTRA Events

GLOBAL PUBLIC PROCUREMENT 
MARKETPLACE (GPPM) 2018
Date: December 4-6, 2018 
Location: Grand InterContinental Seoul Par-
nas, South Korea
Host: Public Procurement Service; MOTIE; 
KOTRA; Korea G-PASS Company Export 
Association
Industry: Healthcare/medical, food & bever-
age, construction, transport, machinery, LED, etc. 
Main Programs: 1:1 business consultations, 
information session on global procurement mar-
ket, exhibition booths, international career fair
Participation: 60 government contractors, pur-
chasing managers, Korean SMEs
Website: www.gppm2018.com 
Contact: gppm2018@gpass.or.kr 
(+82-2-6203-7720 / 7753)

GP MOBILE INDIA

Date: December 5-8, 2018
Location: Le Meridien New Delhi, India
Host: Korea Semiconductor Industry Associa-
tion (KSIA), COSAR, KOTRA 
Industry: Electrical/electronic, mobile 
Main Programs: Business consultations, site vis-
its, information session on purchasing strategies
Participation: 30 buyers from the electrical/
electronic sector (Voltas, Panasonic, Dixon), 
mobile/communications sector (Intex, Global 
Devices Network), auto parts sector (Sam-
vardhana Motherson, Spark Minda) 15 Kore-
an companies
Contact: 918362@kotra.or.kr 
(+82-2-3460-7642)

KOREA-CHINA INNOVATION PLUS 
2018
Date: December 13, 2018  
Location: JW Marriott Hotel Hangzhou, China
Host: KOTRA
Industry: Consumer goods (baby products, 
cosmetics, kitchen goods, small appliances, 
etc.)
Main Programs: Korea-China industry coop-
eration forum, 1:1 business consultations with 
major distributors (platforms/vendors)
Participation: 50 Korean consumer goods 

-
utors
Contact: csj@kotra.or.kr 
(+86-571-8110-3099 [ext.108])

K-Global China 2018

                                   2018 International Craft Selling Exhibition (Artigiano in Fiera)

SLUSH 2018 Helsinki
Get To Know Korea 

2018

Vietnam International Machinery Fair 2018 (VIMAF 2018)

DECEMBER

06

2018 MAMA (Mnet 
Asian Music Award) 
Business Matching 

Event



Blue Bottle Coffee Co., an upscale U.S. 
coffee chain operator, announced that it 

-
ond quarter of 2019 as the company moves 
to expand its presence in the Asian market.

It said the new cafe and a roastery will 
open in Seoul’s eastern Seongsu neighbor-
hood, a trendy hangout spot where young 
artists and designers renovated existing 

and cafes.
The move will mark Blue Bottle’s sec-

ond international launch since it opened its 
shop in Tokyo in 2015. Blue Bottle said it 
will directly enter the South Korean mar-
ket as Blue Bottle Coffee Korea, Ltd.

“We feel very close to our South Korean 
guests, having known them for years in our 
cafes in the United States and Japan and 
on social media,” Bryan Meehan, CEO 
of Blue Bottle Coffee, said in a statement. 
“Now, Blue Bottle Coffee will no longer 
be just a tourist destination for them but a 
part of the fabric of Seoul.”

WeWork, a global shared work space 
provider, said it signed an agreement with 
Busan to make inroads into the country’s 
second-largest city next year.

The company signed an MOU with the 
southeastern port city with a plan to open 

WeWork said more locations, including 
in Centum City and Busan Station, will be 

launched down the road.
“WeWork will contribute to creating 

jobs and global business opportunities as 
well as revitalizing the startup ecosystem 
in Busan,” Matthew Shampine, General 
Manager of WeWork Korea, said.

Established in New York City in 2010, 

23 countries, including 10 in Seoul. The 

2016.

Italian luxury fabric manufacturer Al-
cantara S.p.A. revealed plans to increase 
its partnership with South Korean compa-
nies as it moves to expand its presence in 
the global market.

2014 by signing a contract with a local sofa 
brand, Torre. It has since been collaborat-

including major automakers, such as Kia 
Motors Corp., which is the country’s sec-
ond-biggest carmaker by sales.

Alcantara said it plans to release prod-
ucts in partnership with Hyundai Motor 
Co. and SsangYong Motor Co. in the com-
ing years. It also said more collaborations 
with local fashion brands will come down 
the road.

“In general terms, we are facing good 
opportunity in the Korean market. This is 
a market that has a very interesting poten-
tial,” Alcantara Chairman and CEO An-
drea Boragno said during a press confer-
ence in Seoul.

South Korea’s leading biosimilar 
manufacturer, Celltrion Inc., announced 
that it won approval from the U.S. Food 
and Drug Administration (FDA) for its 

virus (HIV) in the United States.
The tablet, called TEMIXYS, is ex-

pected to go on sale in the U.S. early 
next year, a move that could heat up 
competition in the U.S. HIV or AIDS 
treatment market, which is worth KRW 
24 trillion (USD 21.1 billion), accord-
ing to Celltrion.

TEMIXYS is an incrementally modi-
-
-

Sciences Inc.
The new tablet, which will be offered 

at a lower price, is expected to compete 
-

tion medication used to treat and pre-
vent HIV or AIDS, by Gilead Sciences.

“Celltrion will make utmost efforts 
to provide high-quality treatment to all 
patients suffering from AIDS based on 

said. 
The market for IMDs and biosimilars 

has grown in recent years as they are 
cheaper than the originals.

Celltrion’s Global Chemical Project to 
push ahead chemical development in 
an effort expand beyond biosimilars. 
The drug is manufactured by Celltrion 

Celltrion.

Sources: www.investkorea.org; Yonhap News Agency 07
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KOTRA’s Services

Introducing Invest Korea Plaza

The term “art collaboration” refers to all activities that 
integrate an artist’s creativity with a company’s product. It 
encompasses not only the development of a new product, 
but also the aspects of production, distribution, advertise-
ment and sales. Nowadays, this new method of marketing 
is implemented in various industries such as fashion, beauty 
and IT, among others, with the aim to differentiate a product 
or service.

The main goal of KOTRA’s Art Collaboration project is 
to provide opportunities for Korean SMEs to work with re-
nowned local artists and participate in business events with 
the products of their collaboration.

The outcomes of the project are featured in various over-
seas marketing events to promote the exports of SMEs. 
Works have been featured in various exhibitions such as the 
Korea Brand and Entertainment Expo, as well as the Korean 
Expos in Dubai and Mumbai. 

Korea for foreign investors. Designed to meet 21st century busi-
-

ties, in addition to on-site comprehensive services ranging from 
investment consultation provided by representatives of Invest 
KOREA and numerous government agencies.

to establish a domestic company in Korea
- Lease period: Up to two years, on a yearly basis (lease can

investor seeking to enter the Korean market

• Organizations and administrative entities for attracting and
supporting foreign investors

with FDI of USD 300,000 or more that have completed foreign 

prescribed by the Foreign Investment Promotion Act
- Required documents: IKP occupancy application form,

• Companies that plan to notify foreign investment:

- Required documents: IKP occupancy application form,
overview of company and business, letter of recommenda-
tion by KOTRA‘s KBC

USD 200,000 or more
- Required documents: IKP occupancy application form,

• For foreign investors conducting market research and business
feasibility study to enter the Korean market
- Required documents: IKP occupancy application form, a 
letter of recommendation by KOTRA’s KBC or documents cer-
tifying the planned business and market research
* Occupancy counseling is required as lease may not be per-
mitted depending on the type and content of the business.



09

IKMP Pitching Room 

Invest KOREA Market Place (IKMP) is a 
project designed to help discover and support 
new investment projects for Korean SMEs, 
start-ups and local governments seeking for-
eign investment. Invest KOREA aims to use 
the IKMP platform to promote the globaliza-
tion of Korean companies and institutions by 

to attracting foreign investment.
Every year in March, June and September, 

the project notice is available on KOTRA’s 
website at www.kotra.or.kr. Additionally, project information detailing investment opportunities in Korea is available on the Invest 
KOREA website at www.investkorea.org. 

Below are two Korean companies currently available to receive foreign investment.

 
systems during summer and winter through its ESS systems. Since 2014, it has completed the demonstration of market commercialization and 
been recognized for its technical power through pilot projects. 

 The company was founded in May 2016, and has won various 
awards including an excellent mentee award at the Creative Economy Mentor and Men-
tee Festa, and a prize for excellence in entrepreneurship at the National ICT Smart De-
vice Competition. It has also been selected as one of the 20 next-generation new growth 
engine companies by the Digital Industry Promotion Agency of Yongin City, as well as 
for a support project to attract investment in parts and materials. 

 Amount: USD 0.5-1 million
 Region: North America, China, Europe

 The company was founded in February 2014, and jointly devel-
oped the peak reduction system with the Korea Electric Power Corporation (KEPCO) 
in the same year. In 2016, it worked with KEPCO to develop the technical standards for 

-
tions. Additionally, it has secured an EHP+ESS system after completing authentication 
of LG Electronics’ EHP.

Amount: USD 4 million
Region: All available

-

C

Website Image: www.investkorea.org

Your guide to investment projects in Korea

Invest KOREA has now launched IK Market Place,
connecting investors with their ideal investment opportunity.

To see our full list of investment projects, cilck the link below

INVEST KOREA MARKET PLACE

Click here for MORE

Battery

BMS

Charging at midnight 

Discharging 
during the day
(at peak time)

PMS

PCS

Outdoor unit

Indoor unit

Investment Highlights

Developing ESS cooling and heating systems: Our company has developed and introduced the world’s first peak load
reduction solution for cooling/heating systems during summer and winter through its ESS heating and cooling systems, creating a
demand for power demand management. Since 2014, it has completed the demonstration of market commercialization and been
recognized for its technical power through pilot projects. It has secured the total EHP+ESS system after completing the joint
authentication of LG Electronics’ EHP and strived to preoccupy the local procurement market. When the Korea Electric Power
Corporation (KEPCO) approves the technology, our systems will be fully introduced.

Peak-time load reduction promoted as a government project: As a part of power demand management designed to reduce
peak load and control the extension of nuclear power plants, regulations promoting energy use rationalization by public institutions
specify the mandatory installation of ESS for the 5% of contract power capacity of a public building with an area of 1,000 or higher
and a building using at least 1,000 kW. As a result, the scale of market has been increasing. The KEPCO offers discounted power rates
by introducing a special rate system when ESS is installed. Therefore, the demand is expected to increase.

Investment Opportunities
Renewable Energy/Environment Company: ESS Cooling and 
Heating Systems

Product and Service

Product and Technology

(ESS+EHP conceptual diagram)

Major features of key technology
- ESS cooling and heating systems are designed to decrease the peak power of EHP (system air conditioner) that

significantly accounts for the power demand of cooling peak loads during summer. To reduce power consumption, the
systems store power in ESS late at night (12:00 mn to 8:00 a.m.) and allow the store power to be used at peak time.

- ESS will be installed across the country. In this context, our company plans to provide efficient and reliable solutions
depending on the forms of power uses, taking into consideration the EHP drive environment by establishing ESS
maintenance systems such as a remote ESS control system and a two-way control system.

Competitiveness of key technology
- Our company has competitiveness in the local procurement market by conducting a pilot project successfully for

commercialization for the past four years, along with the completion of technology certification in Korea.
- In particular, our company is the only one recognized as an ESS company for LG Electronics’ EHP. Thus, we can supply the

LG EHP+ESS system exclusively. With respect to existing 850,000 EHP units, our ESS systems can be constructed
regardless of the manufacturers.

Development performance

- 2014: Jointly developed the peak reduction solution with the KEPCO
- 2015: The KEPCO determined to introduce our ESS systems as units for reducing peak loads of cooling and heating during

summer and winter.
- 2016: Developed, together with the KEPCO, the technical standards for ESS cooling and heating systems as the energy

efficiency solution for public institutions
- 2017: Conducted a pilot project for commercialization with 29 EHP units in four buildings, including that from KT estate
- 2018: To promote authentication as KEPCO’s technical standards

Investment Highlights

Sensor module solution: As a sensor-based module developer and manufacturer, our company specializes in developing sensor 
modules applicable to the IoT industry including wearable devices or medical devices. Our self-developed CiChild+ Series are 
optimized modules for health-care application, which can provide measurement information on heart rate, oxygen saturation, 
maximum oxygen consumption, calorie consumption, etc.

Developing sensor-based optimized modules and providing technical services necessary to required function: Our
company has developed sensor modules that can satisfy customers’ diverse needs through active responses to their demand. In
addition, it aims to provide the best solution that customers want by developing and supporting sensor module software needed to
operate IoT services.

Investment Opportunities
ICT Company: Sensor Module Solution (IoT Hardware)

Product and Service

Product and Technology

Major features of key technology
- Our composite sensor-based modules can be applied to different products. In other words, existing product-oriented

modules have limited usability depending on non-standardized shapes while our modules are standardized, thus it can be
applied to various products.

- Close partnerships with IoT companies make it possible to implement diverse technologies that users need. In addition,
our company supports the development of a module-operating software designed to operate products.

Competitiveness of key technology
- Our business model is a composite sensor-based module that comes in a system and presented as a package. Compared

with existing companies, our modules are standardized and allows for the conception of optimized ideas according to
demands.

- Our self-developed CiChild+ series consist of modules that can be used as IoT-enabled medical devices that support
software depending on customers’ needs.

Major Awards

- December 2015: Received an excellent mentee award at the Creative Economy Mentor and Mentee Festa
- April 2016: Selected as one of the 20 next-generation new growth engine companies by the Digital Industry Promotion

Agency of Yongin City
- December 2017: Participated in the KIC global connect program
- November 2017: Awarded a prize for excellence in the division of entrepreneurship at the National ICT Smart Device

Competition
- April 2018: Selected for a support project for attracting investment in materials and parts

Medical
Patient band 

Wearable
Health care, Wellness, Emergency

CiChild+ I Wearable

Patient band 

, Wellness, Emergency

Patient band Patient band 

Industrial and Sports
Safety helmet, jacket, etc.

 As a sensor-based module developer and manufacturer, the company specializes in developing sensor modules 
applicable to the IoT industry including wearable devices and medical devices. Its self-developed CiChild+ Series are optimized modules for 
health-care application, which can provide measurement information on heart rate, oxygen saturation, maximum oxygen consumption, calorie 
consumption, etc.

2. 



With nearly 17 years 
of experience in GE 
Healthcare and GE In-
dustrial Solutions busi-

nesses, Francis Van Parys is an experi-
enced global executive who has served in 
a number of general management roles at 
GE Healthcare’s Life Sciences business 
before joining GE Healthcare Korea as 
President and CEO.

Francis started his career at GE in 
2001, having early-career assignments in 
Belgium and Germany in GE Industrial 
Solutions. From 2005 onwards, he held 
positions such as Sales Manager, EMEA 
Marketing Director, GM for Commercial 
Operations and was later appointed as 
Global Product GM, Research and Ap-
plied Markets, responsible for GE Life 
Sciences’ consumables and hardware 
portfolio. He then became Global Com-
mercial GM for Cell Culture in 2016.

Now, as President and CEO of GE 
Healthcare Korea, Francis is responsi-

ble for helping provide transformation-
al medical technologies and solutions 
to Korea’s healthcare industry, ranging 
from diagnostic imaging, monitoring and 
digital solutions to molecular diagnostics 
and life sciences. 

We sat down with Francis to hear more 
about the company’s operations in Korea 
as well as the country’s medical technol-
ogy and healthcare sector. 

-

GE Healthcare is a division of the GE 
company. We’re about 19 billion seg-
ments in terms of revenues with close to 
55,000 employees. We provide imaging 

-
er in imaging technologies, monitoring 
solutions, bio-manufacturing equipment 
and solutions, as well as novel therapies 
like cell and gene therapy. 

The way we see these different solu-
tions connect with each other is through 
our vision of precision health. It starts 

data to develop the most accurate and 

work with our pharmaceutical partners 
and researchers to develop more precise 
therapeutics, and then we can develop 
precise monitoring solutions that moni-
tor proactively, rather than reactively, to 
patient conditions.

-

Well, Korea’s a very advanced health-
care market. It has a certainly regional, 
if not global, status and reach. There’s a 
very high standard of the quality of care. 
For us, it means we have access to prob-
ably some of the most advanced research 
globally. We work with medical profes-

Interview
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sionals here and collaborate and partner 

of radiology, the world’s biggest con-
gress in radiology is in Chicago every 

Society of North America). The publica-
tions that are published for that purpose, 
for the amount of publications, Korea is 
probably number three or four globally. 

the quality and standards of research in 
clinical care. 

For us, it’s important to be where that 
standard is on the one hand, and on the 
other hand, it’s also a very important bio-
tech market. The government is stimulat-
ing investments into the developments of 
bio-manufacturing, both from an R&D 
standpoint as well as from a manufactur-
ing standpoint. It’s a very important mar-
ket for the development of biosimilars as 
an example. We have some strong com-
petitive customers here, such as Samsung 
Biologics and Celltrion. 

-
-

I think I’d say again, it’s very ad-
vanced, it’s well developed, it has a very 
advanced infrastructure, access to quality 
of talent and education. The medical fa-
cilities are some of the best in Asia and 
the world. If you take an example, the 
biggest cancer center in Asia is in Korea, 
with Asan Medical Center. Some of the 

thought leaders, if you think about the 
federations of medical practices such as 
ultrasound or radiology, the biggest key 
opinion leaders in those societies are ac-
tually Korean doctors.

-

-

I’d answer that in two ways. One is 
we partner with medical professionals 
as well as researchers to develop new 
technologies globally with the input 
from Korean medical doctors, so that we 
ensure that the solutions we develop are 
actually relevant for this market as well. 

-
ence in Seongnam, where we have the 
GE Ultrasound Korea manufacturing fa-
cility. There, we manufacture ultrasound 
equipment for purposes like general 
imaging or women’s health. It’s one of 
our four manufacturing facilities glob-
ally, and produces approximately 25 per-
cent of our global revenue of ultrasounds. 
While those products are developed not 
just for Korean customers, they are also 
developed for Korean customers, then 

local economy, of course. It makes GE 
one of the biggest exporters in ultrasound 
equipment for Korea. I think around 95 
percent of ultrasound in Korea is export-
ed by GE. 

We employ probably about 200 people 

there, and at the same time, we are highly 
integrated with the local manufacturing 
base and partners. We have about 90 sup-
pliers in a radius of 40 miles outside of 
Seongnam. So I think it’s a big focus for 
us, and a big advantage both for the local 
economy as well as for us to be able to 
develop here in a qualitative, highly ef-

-

I wouldn’t necessarily say so. I think 
we are working with multiple stakehold-

to have open communication with gov-
ernments, industry associations, medical 
professionals, institutions, healthcare 
providers, bio-pharmaceutical thought 
leaders, and private companies. We try to 
establish, as much as we can, a platform 
across all those stakeholders to ensure 
we optimize the outcome for all the par-
ties involved.

-

I think Korea is already very advanced 
and access to talent is amazing. I am very 

year. I’m impressed at the environment 
that we can operate in. And if you look 
at the business we do both locally as well 
as where we export, we feel it’s a great 
place to be for us and to continue to be. 

In terms of what else we can do, I think 
maybe taking a look at the regulatory 
environment, which I think is very ad-
vanced already. Let’s continue to com-
municate and look at ways to improve, 
and make Korean-developed technolo-
gies accessible for Korea as well as for 
other countries. 

-

As I mentioned, we have about 90 sup-
pliers in the vicinity of our ultrasound 
facility. We’re are highly integrated with 
those companies and they’re very strong 
partners for us to ensure the quality and 

competitiveness. We also partner with 
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local biotech companies. We support and 
process developments, manufacturing 
capability, to ensure they can bring their 
products to markets quicker. 

There’s also a very dynamic startup 
environment in Korea. Things like the 
Fourth Industrial Revolution. I see lots 

-
ligence, digital capability, technologies 
that we are keen and eager to partner on 
because it’s a capability that we can inte-
grate in our devices, in our solutions, and 
make accessible to a wider audience. 

First of all, our vision is precision 
health. How do we make that happen? 
We want to differentiate ourselves by 
connecting diagnostic monitoring and 
therapeutic solutions in a more precise 
manner and I think we’re quite unique in 
that capability. So what we are looking to 

with us on achieving that vision. 
We’re also looking at localizing solu-

tions that medical institutions are look-
ing for to improve their productivity. 
So we have solutions like what we call 
Command Center. It’s a solution tech-
nology, digital technology that we use 

operation. We’re looking to see how this 

clinical decision-making within already 
heavily utilized Korean hospitals, and 
truly drive operational, economical and 

that front, I think it really changes the 
game both for us as a provider as for the 
medical institution itself. One of the key 
things they are looking for is how can we 
become more productive, because the 
demand for the healthcare system is only 
increasing with the aging population. 
They’re facing more and more demand 
for their services. At the same time, they 
cannot hire medical professionals fast 
enough, so how do we make them more 
productive, precise in their diagnosis and 
therefore, make their task overall easier.

I’d say various things. One of the 
things we feel that differentiates us today 
already is the breadth of our portfolio. 
We have imaging technologies across 
the whole platform. From MRI, CT to 
X-ray, ultrasounds and our monitoring 
solutions, there’s few or if not one com-
pany that actually has the same level of 
breadth. We can actually present our-
selves as a solution provider. But that’s 
what differentiates us today, and I don’t 
think it’s going to be enough to differen-
tiate us tomorrow. 

We also want to add digital and ser-
vice capability to that which really thinks 
about the solution provider to improve 
outcomes for medical institutions. Again, 
I’d refer back to our precision health vi-
sion. If we can use our strength in diag-
nostic precision to develop novel and 

more precise therapies for our patients 

we actually work across the healthcare 
spectrum from diagnosis to monitoring. 
We’re actually also the only company 
who can claim to work across that whole 
spectrum, which we feel is going to 
clearly be a differentiating factor. We’ll 
need big data capabilities, AI capabilities 
and work with other parts in the industry 
to achieve it, but I feel we have a great 
chance in doing so. 

By Grace Park
English Editor

Investment Public Relations Team
Korea Trade-Investment Promotion 

Agency (KOTRA)
gracepark@kotra.or.kr
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Osong is a town located in the city of Cheongju in 
North Chungcheong Province. �e Korean Govern-
ment has been promoting various projects to devel-
op this town as a specialized area for the bio-medical 

industry. �e Osong Bio Science Technopolis was built in 2008 
and the Osong Biopolis is now under construction to be com-
pleted by end of this year. 

Osong has four optimal qualities to become Korea’s bio hub. 
It is in a favorable location both in the geographic and geo-eco-
nomic aspects, and can create a synergy e�ect in conjunction 
with the high-tech industrial belt. It can also build a pilot model 
for the bio cluster led by the public sector and can sustain the 
ecosystem of the bio industry. 

First, it is a nodal region, with Cheongju International Airport 
and the Osong KTX Station, and shares the function of Sejong’s 
regional town planning. �e town is also located within the ad-
vanced industrial belt, which adds further value to the area. 

Second, North Chungcheong Province is at the center of the 
bio-medical industry, comprised of the International Science 
Business Belt (ISBB), Free Economic Zone (FEZ), Osong High-
Tech Medical Complex and Daedeok Research Complex. 

�ird, Osong is capable of creating a pilot model of the bio 
cluster led by public organizations, namely six national institutes 
including the Korea Centers for Disease Control & Prevention 
(KCDC), Ministry of Food and Drug Safety (MFDS), National 
Institute of Food and Drug Safety Evaluation (NIFDS), National 
Institute of Health (NIH), Korea Health Industry Development 
Institute (KHIDI) and the Korea Human Resource Develop-
ment Institute for Health & Welfare (KOHI), all located within 
the Osong Bio Science Technopolis. 

Lastly, the bio industry ecosystem has been sustained thanks 
to the establishment of the country’s only life-sciences park in 
Osong. �is underpins the fact that Osong is indeed considered 
to be the epicenter of Korea’s bio industry.

�e Osong Bio Science Technopolis aims to achieve organic 
cooperation among the industry, academia, research institutes 
and the government. In 2010, six state-run institutes relocat-
ed their o�ces to the Osong Health Technology Administra-
tion Complex. �e Administration Complex is the �rst gov-
ernment-led bio cluster with a one-stop service system in the 
healthcare and medical �elds, providing services like licensing 
clinical trials, conducting research on diseases, training profes-
sionals and fostering the industry. 

�e Osong Biopolis is the only region specializing in biotech-
nology and the ideal place for attracting biotech businesses. Its 
favorable conditions allow it to promote biotechnology-based 
convergence industries and attract global businesses specializ-
ing in new drugs and medical devices. �e Free Economic Zone 
Authority provides incentives to those investing in the complex, 
speci�cally, tax exemption for foreign-invested companies.  

�e Ministry of Health and Welfare (MOHW) has decided to 

spend KRW 188 billion to foster bio-healthcare industry start-
ing next year and create 42,000 more jobs by 2022. �e blue 
print includes the plan to build an advanced clinical trials center 
by 2021 in the High-tech Medical Complex. Moreover, Osong 
will establish drug product manufacturing facilities at the global 
level. 

In regards to the training of professionals, the government will 
focus on nurturing on-site manpower and medical scientists. 
�e training center in the High-tech Medical Complex will pro-
vide training sessions, and job fairs for the pharmaceutical and 
bio industry will be held on a regular basis so that the companies 
in the industry can secure talented employees locally.

Regulations will be eased to help startups and small ventures 
to operate in the Complex to support research and development. 
For example, the minimum required number for beds needed 
for the installation of special medical equipment such as CT and 
MRI machines will be lowered from 200 to 60. 

Against this backdrop, Osong is playing a key role in Korea’s 
bio industry and is now taking another leap forward to enter 
the global market. Last month, a task force team was established 
to develop Osong’s residential environment and cultural/sports 
infrastructure, as well as to improve accessibility to the town and 
promote future industries. As such, Osong is highly expected to 
become Northeast Asia’s bio hub in the future. 

Source: Yonhap News Agency, Newsis, Ministry of Health and Welfare

Zone
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Economic Analysis

President Moon probably spent 
one of the busiest and audacious 
months in his entire presiden-
cy so far. After visiting the EU 

and European countries from October 13 
through 21, he left Seoul on November 13 
to head to Singapore where the 13th East 
Asia Summit (EAS) and the 2nd RCEP 
meetings were scheduled, immediately fol-
lowed by the 26th APEC summit meetings 
in Papua New Guinea. He met personally 
with almost all the leaders of the world at 
the meetings, seeking cooperation in the 
venues of mutual prosperity and security. 

Amidst President Moon’s numerous 
addresses and remarks delivered through-
out his trips, one of the most intriguing 
themes has been his commitment to the 
New Southward Initiatives (NSI). His idea 

9, 2017 at the Korea-Indonesia Business 
Forum, emphasizing people, peace and 
prosperity in 10 ASEAN nations, enabling 
them to compete successfully with the 
four most powerful countries of the world, 
namely the U.S., China, Russia and Japan. 
Once again at the ASEAN+3 meeting, 
the president emphasized the importance 
of building up the East Asian communi-
ty, putting the NSI as the pillar of it. Of 
course, President Moon wants Korea to 
play a crucial role in effectively creating a 
competent East Asian community, for the 

among all of the countries in the region. 
No one would ever doubt the potential 

that East Asian countries have in econom-
ic, cultural and social development. Like 
Korea and Taiwan a few decades ago, the 
other ASEAN countries will follow in the 
footsteps of rapid growth and develop-
ment. Of course, some countries may be 
more successful than others, but generally, 
they are achieving huge success just like 
Korea and Taiwan had in the past. They 
might actually be in a better position than 
Korea or Taiwan, as they are more abun-
dant in resources and less reined in by 
ideology. There may potentially be more 
external helpers than there were for either 

Korea or Taiwan. Indeed, like Korea and 
Taiwan, the ASEAN countries will need 
foreign capital, technologies, cooperation 
and friendly advice. 

But the real challenge is that if Korea 
-

lations with ASEAN countries through 
NSI, why wouldn’t other countries want 
the same? A good example of this is Chi-
na’s One-Belt One-Road policy (OBOR). 
OBOR is a development strategy involv-
ing infrastructural development and in-
vestments in various countries in Europe, 
Asia and Africa. Here, the Belt refers to the 
overland routes, or the Silk Road Econom-
ic Belt and the road and sea routes, or the 
21st Century Maritime Silk Road. The Chi-
nese government aims to enhance regional 
connectivity and embrace a brighter future. 
Japan is not without interest in Southeast 
Asia, either. Indeed, Japan is more active 
in achieving furtive economic cooperation 
with ASEAN countries. While openly and 
actively restraining as well as checking on 
the Chinese movement, Japan is stealthily 
penetrating East Asian countries for long 
trades, investment and technology trans-
fer. In other words, if the Chinese OBOR 
is loud and audacious, Japan’s East Asian 
strategy is quiet and secretive. Therefore, 
Korea’s NSI requires much more than a 
simple presidential announcement or dec-
laration for its meaningful success. Here 
are some key factors to be implemented.

First, the private sector should take full 
control and determine the direction of 

-
rea should actively participate in creating 
and pursuing the various projects and pro-
grams between Korea and Southeast Asian 
countries. Governmental projects alone 
would never produce accountable results 
in the long run. The role of the government 
should be limited to providing information, 
encouragement and advice, while private 
interests should take the helm. 

Second, the private sectors, taking the 
initiative, should have a long-term per-

principle that the longer the relations last, 
the bigger the rewards will be. Many pre-
vious development projects were doomed 
to fail as they were only geared toward 

consideration to the future. 
Third, the government should be careful 

not to over-step the boundary of private 
business. A private deal is a private deal. It 
is an area where private businesses of the 
countries must take care of themselves. If 
the public sectors of the countries meddle 
in private business, it could easily turn into 
a scam or scandal, which would critically 
hamper long-term relations of countries. 
It is not meant, however, to discourage 
the government’s involvement. Rather, the 
government could play an active role in 
providing non-private activities such as ex-
changes of students, cultural activities, or 
joint research programs. The Korean gov-

public programs in enhancing air quality, 
reducing poverty or urban planning. 

It is certainly refreshing that a special 
presidential sub-committee on NSI was 
launched on August 28 earlier this year, 

days before the president left for Singa-

members of the committee, and members 
from the private sector are also needed in 
the committee to make it a potent and ef-
fective entity going forward.

By Professor Se Don Shin
Dean, Sookmyung Women’s University

seshin@sm.ac.kr

*The opinions expressed in this article 

views of KOTRA
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S. KOREAN COSMETICS 
BRAND CREMORLAB EN-
TERS POLAND

EXPORTS OF TRADITION-
AL ‘TTEOK,’ ‘TOPOKKI’ 
FOOD ON THE RISE

INDUSTRY MINISTER 
VOWS TO CUT RED TAPE 
TO STIMULATE MANU-
FACTURING

S. KOREA BOOSTS 
BUDGET FOR BASIC SCI-
ENCE SECTOR 

Trade News

Government and Policy

According to government data, South 
Korea’s cosmetics trade surplus surpassed 

in 2017 on the back of the growing popu-
larity of Korean pop culture abroad.

SM Life Science Co., a South Korean 
cosmetics company, said its brand Cre-
morlab has launched its products in Poland 
in the latest push by South Korean beauty 

-
pean market.

Cremorlab is now available at a num-
ber of cosmetics distribution channels in 
Poland, as well as some 600 stores in 13 
countries, including France, Russia, the 
U.S. and Australia.

The company said it is in talks with Ger-
many’s cosmetics retailer Douglas to sell 
its products at other outlets in western Eu-
rope and enter Sweden through a separate 
beauty select shop down the road.

According to the Korea Agro-Fisheries 
& Food Trade Corp. (aT Center), exports 
of traditional rice-based food, such as 
“tteok” and “topokki,” are on the rise amid 
growing global demand for Korean food.

Exports of South Korean-made tteok 
products that include topokki reached USD 
15.65 million in 2017, up a sharp 29 per-
cent from USD 12.1 million a year earlier. 

Compared with 2013, overseas ship-
ments of tteok products surged 147 per-
cent, with the total volume rising 60 per-
cent from 4,931 tons to 7,851 tons in the 

The trade corporation said there has 
been a rise in the number of eateries selling 
topokki in the U.S. and establishments in 
Vietnam. It said topokki exports to Japan 
alone shot up 337 percent on-year in 2017 
to some KRW 700 million from just KRW 
200 million in the previous year.

“There seems to be steady demand for 
the rice-based food that is relatively easy 
to prepare and eat, with this trend expected 
to continue,” the center said.

In a meeting with representatives from 
the nation’s leading companies, Sung Yun-
mo, minister of trade, industry and energy, 
vowed to cut red tape to ease the exces-
sive burden felt by businesses and expand 
support for the slumping manufacturing 
industry.

“I think the manufacturing industry is the 
root of the Korean economy and speeding 
up innovation in the manufacturing sector 
will spur growth and create quality jobs,” 
Sung said in a meeting with business lead-

ers from the Korea Chamber of Commerce 
and Industry. 

Sung stressed the government’s role as 
a “support tower” for business activities in 
the private sector and facilitating collabo-
ration between big and small enterprises.

To catch up with the latest industry 
trend, the policymaker vowed to simplify 
regulations in emerging technologies and 
expand support for research and develop-
ment efforts in related areas.

South Korea said that it has raised its 
budget for the basic science sector to KRW 
1.69 trillion next year as it vowed to focus 
on researcher-oriented research and develop-
ment.

from the KRW 1.45 trillion allocated this 
year, according to the Ministry of Science 
and ICT. The budget is subject to parliamen-
tary approval.

The move came as Prime Minister Lee 
Nak-yon presided over a ministerial meet-

ing to discuss the government’s policy and 
deregulation in the science and technology 
sector.

The government said it will assist up-and-
coming researchers who possess good poten-

-
ing the need to tolerate failures. The money 
could help researchers focus on their work 
without worrying about funding issues by 
expanding R&D projects to more challeng-
ing areas. 

Sources: www.investkorea.org; Yonhap News Agency

Korea News
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The total market size of the bio-healthcare industry in Korea 
is estimated to be about KRW 33.5 trillion as of 2016. This is 
the combined market size of the bio industry, pharmaceutical 
industry and medical device industry, which are major industrial 
sectors of bio-healthcare. Although some companies may be du-
plicated in the survey of each industry, the approximate overall 
size can be estimated. The bio industry consists of biomedical, 
biochemical and energy, bio food, bio environment, biomedical 
equipment devices, bio equipment and devices, bio resources 
and bio service sectors. The pharmaceutical industry includes 
compound drugs and biopharmaceuticals, whereas the medical 
device industry includes biotechnology-based medical devices 
and IT/machine-based medical devices.

By sector, in 2016, the biotech industry’s production reached 
KRW 88,775 billion, with KRW 44,456 billion in exports and 
KRW 14,606 billion in imports, amounting to a market size of 
KRW 58,925 billion. Increasing from KRW 55,281 billion in 
2012 to KRW 58,925 billion in 2016, the compound annual 
growth rate (CAGR) stood at 1.6 percent. Although there has 

market continued to grow with a steady increase in production 
and exports. As the proportion of imports remains low and the 
share of exports accounts for about 50 percent of total produc-
tion, the market size is not so large.

* Market Size= Production - Export + Import
* Source: Korea Biotechnology Industry Organization

In the pharmaceutical industry as of 2016, production reached 
KRW 188,061 billion, KRW 36,209 billion in exports, and 
KRW 65,404 billion in imports, marking the largest market 
share of KRW 217,256 billion. Up from KRW 192,266 billion 
in 2012 to KRW 217,256 billion in 2016, the CRGR stood at 3.1 
percent. The market size has been steadily growing, thanks to 
the bigger increase in production and imports than in exports, 
and the share of exports is lower than those of the bio industry 
and the medical device industry.

* Market Size=Production - Export + Import
* Source: Korea Pharmaceutical and Bio-Pharma Manufacturers Association

Korea’s medical devices industry in 2016 posted KRW 
56,031 billion worth of production, KRW 33,869 billion in ex-
ports and KRW 36,572 billion in imports, reaching a market 
size of KRW 58,734 billion. Rising from KRW 45,923 billion 
in 2012 to KRW 58,734 billion, the CAGR reached 6.3 percent. 
The industry saw a steady rise over the past 5 years. The share 
of exports compared to production was the highest among the 
three industries, but that of imports was also the highest.

* Market Size=Production - Export + Import
* Source: Korea Medical Devices Industry Association

In Korea, the biopharmaceutical industry, in particular, is rap-
idly growing. According to the Export–Import Bank of Korea, 
the share of the biopharmaceutical market in the global phar-
maceutical market is expected to increase from 19.9 percent in 
2016 to 23.4 percent in 2021. Technology exports have recently 
jumped with the recognition of Korean companies’ technolog-
ical prowess. Korea is particularly doing well in the biosimilar 
market. Celltrion Inc. is increasing its market share by intro-

-
sima, as well as other biosimilar including Truxima and Herzu-
ma. Samsung Bioepis has launched four biosimilar in Europe, 
including Imraldi. The biopharmaceutical CMO market is also 
growing, the focusing on Celltrion Inc. and Samsung Biologics.

Industry

2012 2014 20162013 2015 CAGR

2012 2014 20162013 2015 CAGR

2012 2014 20162013 2015 CAGR
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Korea has secured the key requirements for the bio-healthcare 
to grow and is therefore expected to see continued growth in the 
future. First, with about 20 percent of the country’s R&D pro-
jects being made in the bio sector, much investment is put into 
the R&D of bio-healthcare. In addition, Korea boasts high-qual-
ity medical care to which bio-healthcare products and services 
are applied. The 5-year survival rate of Korean cancer patients, 
one of the indicators of health care levels, reached 68.1 percent, 
exceeding that of the USA (66.1 percent) and Japan (58.6 per-
cent).

Korea is one of the countries that conduct global clinical tri-
als most actively. According to the Korea National Enterprise 
for Clinical Trials (KoNECT), an analysis of clinical trial in-
formation registered with the National Institutes of Health clin-
ical trial database ClinicalTrials.gov showed that Korea ranked 
sixth in global rankings with a market share of 3.5 percent of all 
pharmaceutical-led drug trials. Korea ranked sixth in national 
rankings with a 3.5 percent market share. In particular, Seoul, 
the capital city of South Korea, topped the list of cities where 
clinical trials were conducted the most. High-quality medical 
institutions and service networks, highly educated medical pro-
fessionals, and the ease of recruiting subjects in the capital were 
likely to have contributed to the good results.

In addition, Korea has established specialized bio clusters 
nationwide. In the capital region, autonomous clusters, such 
as Songdo and Pangyo, are seeing rapid growth, whereas, in 
Osong and Daegu, the state-led High-Tech Medical Complexes 
are established and growing.

Above all, the future bio-healthcare industry is expected to 
develop in convergence with information and communications 
technology (ICT). Korea boasts high levels of ICT infrastruc-
ture and technology. According to the OECD Digital Economy 
Outlook 2017 published by the OECD Committee on Digital 
Economy Policy, the added value of Korea’s ICT sector exceeds 
10 percent, which is the highest among OECD countries. The 
Korean government is currently working on various support 
policies and institutional improvements to foster new conver-
gence industries such as health care IT.

Lastly, Korea has so far expanded its global market by focus-
ing on North America and Europe, but it now seeks to diversify 
the market gradually into Asia and other regions. Asia is forecast 
to see a gradual increase in population and economic growth, 
and therefore, various cooperation opportunities will be avail-
able in not only tackling common issues such as an increase in 
chronic diseases and medical costs but also collaborative efforts 
to improve technology and infrastructure in the region.

By Kim Jeehyun
Senior Analyst

Korea Bio-Economy Research Center
Korea Biotechnology Industry Organization

jkim@koreabio.org

*The opinions expressed in this article are the author’s own and 
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M.Lab of Merck Co.
AP Fast Track Center of GE Healthcare

6 major public institutions and
70 BT-specialized companies

No.1 research area with national R&D institutes 
and educational organizations

A convergence hub for It and BT

A trading center for medicinal herbs

An ideal area for R&D laboratories of 
medicines and medical machines
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Korea and the World

Let’s take a closer look at where the trade and investment relationship between South Korea 
and the UK currently stands. 

01  Korea-UK Trade

02  Korea-UK Investment

Imports Exports
In 2017, Korean imports from the UK stood at USD 6.319 

billion, up 21.2 percent from 2016. Main import items were 
automobiles, ships, heavy construction equipment, tires and 
wireless phones.

In 2017, Korean exports to the UK stood at USD 8.122 
billion, up 29.2 percent from the previous year. Main export 
items were ships, aircraft parts, automobile parts and heavy 
construction equipment.

In March 2018, the EU announced that an agreement in principle had been reached on a transition period running from the UK’s 
withdrawal from the EU on March 29, 2019 to the end of 2020, during which the UK would retain access to the EU Internal Market 
and Customs Union on its current terms.

On these grounds, a separate free trade agreement between South Korea and the UK stands as a possibility, which will change the 
future trade environment between the two countries.

In 2017, Korean investment to the UK reached USD 1.894 billion in declared amount, while UK investment to Korea stood at 
USD 2.218 billion in declared amount. 

18
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Introducing Korea’s SMEs

Economic Indicators

INBair is one of South Korea’s leading 

and oxygen generators. With the increasing 
demand in Korea for improved air quali-
ty amidst the intensifying concerns on air 
pollution, the company is utilizing the con-
vergence of various technologies including 
nano and bio-technology to improve indoor 
air quality. 

One of INBair’s products, HEXTIO, 

air technology in the world, Viruskiller™, 

in a small and affordable package. It has 
been designed to be portable with its opti-
mal “Use Anywhere” bag and ability to be 
powered from a 12V power bank.

provides a simple solution in a lightweight 
product, created for the modern lifestyle. It 
can be used with a headset that sits neatly 
around the neck, quietly and subtly direct-
ing oxygen towards the user from a com-
fortable distance, with no need to wear a 
bulky mask.

INBair has received various awards for 
innovative technology from the Korean 
government, including the Excellent Patent 
Award as well as the Korea Design Award. 

: Samjak-ro 178, 21,
4th Floor, Samyeong Building, 
Bucheon-si, Gyeonggi Province, 
Korea
Tel: 031) 811-1000

: : 032) 673-9618
: www.inbair.com

Operated by KOTRA, buyKOREA is
Korea’s premier e-marketplace. If you 

-
ucts mentioned above, please visit 
www.buyKOREA.org

GDP
Nominal

PPP

(Y-o-Y) (%)

Imports

KRW-USD

Nominal
PPP

2013
1,305,400
1,644,777

2.9

2013
559,632
515,586
44,046

2015
27,105
36,501

2012
1,126.9

2012
50,835.0

2013
1,095.0

2013
81,148.2

2014
1,053.2

2014
84,373.0

2015
1,131.5

2015
105,939.6

2016
1,160.5

2016
99,243.0

1,130.8

78,460.2

2016
27,608
37,810

29,938
39,548

32,046
41,416

2014
1,411,000
1,704,458

3.3

2014
572,665
525,515
47,150

2015
1,382,400
1,795,917

2.8

2015
526,757
436,499
90,258

2016
1,414,700
1,877,123

2.9

2016
495,426
406,193
89,233

1,530,200
1,972,971

3.1

573,694
478,478
95,216

505,270
444,192
61,078

(Unit: USD million)

(Unit: USD million)

(Unit: USD million)

(Unit: USD)

(Unit: KRW)

Source: The Bank of Korea, November 2018

Source: International Monetary Fund, October 2018

Source: Korea International Trade Association, November 2018

Source: The Bank of Korea, November 2018

Source: The Bank of Korea, November 2018
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KOTRA Worldwide
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