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Greetings From KOTRA

Dear Readers,

2019, the year of the Golden Pig, has dawned upon us. I’d like to
sincerely thank all of you for the interest and support you have
shown KOTRA last year.

Despite various difficulties including the rise of neo-protectionism,
the Korean economy remained strong in 2018. Exports reached
USD 605.5 billion, up 5.5 percent from the previous year, and for-
eign direct investment (FDI) in declared amount reached an all-
time high, surpassing USD 20 billion for four consecutive years.

However, it seems as though 2019 will not promise us stable global
trade conditions. Trade disputes and industrial protectionism be-
tween countries will likely continue, and the fast pace of digital
innovation, also known as the Fourth Industrial Revolution, will change the fundamentals of traditional trade
methods and structures.

Amidst such conditions, KOTRA will remain at the forefront of the global economy and focus on revitalizing
trade, investment, technological cooperation and people-to-people exchange. We will expand overseas marketing
of Korea’s major local industries such as auto-manufacturing and shipbuilding. At the same time, KOTRA will
foster a new growth engine for exports based on new industries, services and consumer goods.

On top of export-centered strategy, KOTRA will increase the number of projects that create mutual benefits such
as technological cooperation. In line with the restructured foreign direct investment system, we will offer more
support to attract investment to new industries and startups. Furthermore, KOTRA will concentrate our capabilities
on the expansion of global businesses and people-to-people exchange which will in turn contribute to job creation.

To accomplish such tasks, we will innovate our services by establishing a big data platform and by strengthening
cooperation with private and related organizations.

There’s a Korean saying that goes, “A bright sky appears when the clouds are cleared.” Overcoming difficult times
will lead to success. The environment is ever-changing, but KOTRA will turn crises into opportunities, and will

strive to support the advancement of Korean SMEs to overseas markets and the creation of global jobs.

I wish for closer cooperation with you in 2019. May joy and prosperity be with you all in the New Year.
Thank you.

Sincerely,

Yo fpeg A

Kwon Pyung-oh
President & CEO of the Korea Trade-Investment Promotion Agency (KOTRA)



Event Overview
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Invest KOREA takes Korea’s
foreign business community on
a cultural experience

wice a year, Invest KOREA, the national investment

promotion agency, provides foreign investors, foreign

members of the diplomatic corps, members of the

foreign press in Korea along with their families, an
opportunity to indulge in the country’s rich history and culture.
Get to Know Korea (GTKK) has been held since 2008 to deepen
participants’ understanding of Korea and make them feel more
at home.

The 26th installment of Get to Know Korea was held on De-
cember 8 at the Korea House and Namsangol Hanok Village in
Chungmuro, Seoul. A total of 50 participants attended the event,
including staff members of foreign-invested companies such as
Bosch Korea and Solvay Korea, journalists from the foreign
press such as the New York Times, as well as foreign diplomats
and their families.




At the Korea House, participants took part in a hands-on
cooking class, where they made a traditional Korean dish called
Gujeolpan. Gujeolpan literally means “a plate divided into nine
sections,” and was one of the main dishes of royal court cuisine
during the Joseon Dynasty. Participants learned how to prepare
the meat and vegetables and wrap them up in a thinly fried flour
crepe, then enjoyed the finished dish by dipping it into a sauce
made from mustard, soy sauce and vinegar. The cooking class
served as a valuable experience for participants to get a glimpse
into the world of Korean cooking.

Next, they visited Namsangol Hanok Village and took a tour
around the traditional Korean houses, also known as hanok. The
Village is a collection of five hanoks from the Joseon Dynasty
(1392-1910), recovered from different parts of the city and re-
located to the northern foot of Namsan Mountain. During the
tour, participants were able to see the houses of Korea’s impor-
tant historical figures, including Queen Yun, who was the Queen
Consort to King Sunjong, the 27th king of the Joseon Dynasty;
Lee Seungeop, who was charge of constructing Gyeongbokgung
Palace; and Kim Chunyeong, a prominent military official.

Lastly, event attendees enjoyed a networking luncheon over a
traditional Korean meal. Head of Invest KOREA Shawn Chang
said, “Get to Know Korea celebrates its 10th anniversary this
year, and has played a vital role in deepening the foreign busi-
ness community’s understanding of Korea by giving them an
opportunity to experience Korea’s culture and history,” and add-
ed, “KOTRA and Invest KOREA will continue to make efforts
in various ways to raise awareness of Korea.”

By Grace Park

Executive Consultant

Investment Public Relations Team

Korea Trade-Investment Promotion Agency (KOTRA)
gracepark@kotra.or.kr
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2019 BRIEFING SESSION ON
GLOBAL MARKET ENTRANCE
STRATEGIES

Date: January 9, 2019

Location: Grand InterContinental Seoul Par-
nas, South Korea

Host: Ministry of Trade, Industry and Energy
(MOTIE)

Organizer: KOTRA

Speakers: Wonsik Choi, Managing Director
of Mckinsey & Company Korea; KOTRA’s
Regional Director Generals for North Amer-
ica, Europe, Japan, China, Central and South
America, Africa, Middle East, Southeast Asia,
Southwest Asia, CIS

Main Topics: Opportunities and challenges in
the 4th Industrial Revolution; Entrance strate-
gies by region; Q&A sessions

Contact: 218079@kotra.orkr (+82-2-3460-
7598)

Upcoming KOTRA Events

THE 36TH KHARTOUM
INTERNATIONAL FAIR 2019
(KOREA PAVILION)

Date: January 21-28, 2019

Location: Khartoum Fair Ground, Sudan
Host: KOTRA (Korea Pavilion)

Industry: Manufacturing (equipment, machin-
ery, hardware), agriculture, IT, energy & min-
ing, architecture, services, medical devices,
cosmetics and other consumer goods
Participation: 150,000 visitors; 680 companies
from 24 countries (470 Sudanese, 210 over-
seas companies)

Contact: egchu@kotra.orkr (+82-2-3460-
7597)

*Note: The fair is expected to attract high in-
terest from local buyers and related companies
due to it being the first exhibition to be held
since the lifting of the U.S. economic sanctions
on Sudan

BETT SHOW 2019
(KOREA PAVILION)

Date: January 23-26, 2019

Location: ExCel London, United Kingdom
Host: MOTIE (Korea Pavilion)

Organizer: National IT Promotion Agency
(Korea Pavilion)

Industry: Education technology, e-learning
Main Programs: Seminars (2018 Bett Inno-
vation Index: emerging trends in EdTech;
Embracing diversity with education technolo-
gy; From learning labs to maker labs; Build-
ing bridges with education data; Leveraging
cloud innovation in education, etc.), exhibition
booths of education technology and e-learning
companies

Contact: jemma@nipa.kr (+86-43-931-5633)




FDI IN KOREA REACHES
ALL-TIME HIGH IN 2018

GLOBAL CHINESE
COMPANIES SEEK MUTUAL
GROWTH WITH KOREAN
COMPANIES THROUGH
TECHNOLOGICAL
COOPERATION

KOTRA OPENS 3 OVER-
SEAS OFFICE CHIEF
POSTS TO PUBLIC

KOTRA PRESIDENT AND
CEO SAYS “EXPORT ISTHE
KEY TO ULSAN’S INDUS-
TRIES”

Foreign direct investment (FDI) in
Korea reached an all-time high of USD
26.9 billion in 2018, up 17.2 percent
from the previous year, continuing the
upward momentum of more than USD
20 billion in FDI for four consecutive
years.

By country, the U.S. most actively in-
vested in Korea, followed by Japan and
the Netherlands. In particular, China
showed a surge in investment at USD
2.74 billion, a whopping 238.9 percent

On December 5, the Korea Trade-In-
vestment Promotion Agency (KOTRA)
and the Ministry of Science and ICT
jointly hosted “K-Global China 2018”
in Shenzhen, China to help Korean ICT
startups and SMEs attract investment
and advance into the Chinese market.

Leading ICT export companies and
45 start-ups from Korea as well as 250
companies from China including buy-
ers, VCs and accelerators participated
in the event.

Through the event, Korean compa-

On December 14, KOTRA com-
pleted the hiring process of private
sector experts for the chief posts at
three of its overseas Korea Business
Centers (KBCs), in Washington D.C.,
U.S.; Warszawa, Poland; and Quito,
Ecuador.

Possessing excellent capability and
abundant experience, the experts will
provide hands-on support to busi-

On December 12, KOTRA hosted
the “Conference for Ulsan’s Export
Companies” at the Ulsan Economic
Promotion Agency.

10 SMEs in the three mainstream
industries of shipbuilding, auto parts
and machinery participated in the
event.

The companies requested active

rise from the previous year.

By sector, the manufacturing indus-
try drew in USD 10.5 billion, with ma-
chinery equipment, precision medical
equipment, and transport machinery
displaying strong growth. The service
industry attracted USD 15.58 billion,
led by the information and communica-
tions industry such as e-commerce and
FinTech.

*All figures in declared amount.

nies and Chinese ICT companies sought
opportunities for partnerships and mu-
tual growth.

nesses in dealing with their current
agendas and facilitate related business
projects.

Additionally, they will help compa-
nies diversify channels for business
relations and provide management
support that would aid companies ad-
vance into the local market while pro-
ducing tangible results.

support for their overseas advance-
ment as a solution to the local eco-
nomic crisis which has been ongoing
since April 2018.

In response, KOTRA said it would
diversify its trade partners and invite
100 foreign buyers in 2019 to help
Ulsan in its track towards economic
recovery.



KOTRA's Services

KOTRA Overseas News

To support domestic companies seeking to enter overseas
markets, KOTRA provides an information portal which deliv-
ers tailored information on the current conditions of various
markets outside of Korea. As the only portal of its kind, it offers
in-depth and accurate information in a systematic manner on
different countries and their markets through information gath-
ered from KOTRA’s 127 overseas offices.

Main contents consist of news on the industries, products,
economy, trade, regulations and investment of countries all
over the world. Additionally, readers have access to interviews
on companies that have succeeded in entering overseas mar-
kets, columns by contributors, and employment trends. The
portal, already packed with photo news, card news, as well as
videos of seminars and briefing sessions, also offers a thorough
overview on the business environments and economic indices
of 97 countries. Furthermore, readers can view and download
in-depth reports on current issues as well as strategies for enter-
ing different markets by country or region.

Introducing Invest Korea Plaza

Invest Korea Plaza

Invest Korea Plaza (IKP) is the first business incubation complex in
Korea for foreign investors. Designed to meet 21st century busi-
ness needs, IKP offersafurnished offices and conference facili-
fies, in addition to on-site comprehensive services ranging from
investment consultation provided by representatives of Invest
KOREA and numerous government agencies.

IKP Offices for Lease

A. Office exclusively for foreign investors
¢ Long-term lease: Office lease by a foreign investor seeking
to establish a domestic company in Korea
- Lease period: Up to two years, on a yearly basis (lease can
be extended after deliberation)
* Short-term lease: Short-term lease of an office by a foreign
investor seeking to enter the Korean market
- Lease period: Up to two months (lease cannot be extended)

KOTRA Overseas News is offered on various platforms
including web (news.kotra.orkr) and mobile (m.news.kotra.
orkr), as well as through social media networks like Facebook
(koreaoverseasnews), Instagram (@kotraoverseasnews) and
Twitter (@globalkotra).

Kotra 2ot WG | HET
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Website Image: news.kotra.or.kr

B. Office for related organizations
» Organizations and administrative entities for attracting and
supporting foreign investors

Qualifications for Occupancy

A. Long-term lease for foreign investors
* Companies that completed FDI noftification: Companies
with FDI of USD 300,000 or more that have completed foreign
investment notfification in accordance with the procedures
prescribed by the Foreign Investment Promotion Act
- Required documents: IKP occupancy application form,
overview of company and business, FDI notification form
e Companies that plan to nofify foreign investment:
Companies that are expected to notify FDI of USD 300,000 or
more within six months of moving in
- Required documents: IKP occup@ncy application form,
overview of company and business, lefter of recommenda-
fion by KOTRA's KBC
* Companies that have executed foreign investment: A
foreign-invested company with notified subsequent FDI of
USD 200,000 or more
- Required documents: IKP occupancy application form,
overview of company and business, FDI notification form

B. Short-term lease for foreign investors
* For foreign investors conducting market research and business
feasibility study to enter the Korean market
- Required documents: IKP occupancy application form, a
letter of recommendation by KOTRA's KBC or documents cer-
fifying the planned business and market research
* Occupancy counseling is required as leasesmay not be per-
mitted depending on the type and content of the business.



The Latest on Korea’s
Investment Environment

European private-investment firm,
Ardian, opens office in S. Korea

Ardian, one of Europe’s largest private
equity investment firms, has opened an
office in South Korea as part of its global
expansion strategy.

The branch, located in central Seoul,
will tap into the growing appetite for its
funds and private-equity by Korean inves-
tors, according to the firm.

It is the Paris-based firm’s fourth of-
fice in Asia, after Singapore, Beijing and
Tokyo, the company said, noting that the
advance into the South Korean market will
serve as a “major growth opportunity.”

Ardian has USD 82 billion in assets
across the globe with around 10 offices
across Europe and the United States.

Korean e-retailer Coupang pulls in
another USD 2 bn from SoftBank

South Korean e-commerce leader Cou-
pang drew in fresh funding of USD 2 bil-
lion from its major shareholder SoftBank
Group of Japan in a show of timely confi-
dence and ammunition buildup in the com-
pany against mounting challenges from
traditional retail majors.

The unlisted company will issue new
shares worth USD 2 billion to the Soft-
Bank Vision Fund, a special fund launched
by SoftBank to aid companies developing
innovative and disruptive technologies and
platforms. This would be SoftBank's sec-
ond investment in Coupang after the USD
1 billion in 2015.

“The vision and leadership of Cou-
pang’s founder and chief executive Bom
Kim has made the company an e-com-
merce giant in Korea and one of the most
innovative tech companies in the world,”
said Masayoshi Son, founder of SoftBank.
“We’re proud to join hands with Coupang
so that it can continue to deliver amazing
services to customers.”

The latest investment would go into
scaling up Coupang’s logistics center and
financing new technologies such as the
development of its own payment platform,
according to the Korean online retailer.

Source: www.investkorea.org; Yonhap News Agency

Yozma Group to investin next-gen-
eration energy and nano-fiber in-
dustry of Gyeongbuk

Gyeongbuk-do has signed an MOU
with the Yozma Group and TOPTEC on
investment in next-generation energy and
nano-fiber industry.

Yozma Group, a global venture capital
established in Israel in 1993, will make an
investment of KRW 18 billion in Lemon
Co., LTD. and TOPTEC, and cooperate
with the Province to foster nano-fiber in-
dustry and the next-generation energy
field.

The Yozma Campus in Gyeongbuk-do
will provide technological support and sup-
port commercialization of the technology.

TOPTEC has been implementing key
projects related to the fourth industrial rev-
olution, including factory automation and
energy storage equipment. Lemon Co.,
LTD. produces nano-fibers, nano mem-
brane masks and beauty treatment masks.

The Province has signed an MOU with
the Yozma Group on fostering small and
medium-sized ventures in October last
year. It also built Gyeongbuk Yozma Cam-
pus in Gyeongbuk Techno Park in April
this year and has been operating programs
to help regional companies enter the global
market.

Peugeot-Citroen opens 1st auto
museum outside France on Jeju Is-
land

Peugeot-Citroen has opened its first
overseas automobile museum outside of
France on Jeju Island.

The French carmaker invested KRW 11
billion in the three-story museum on the
popular resort island off South Korea’s
coast to promote its vehicles and offer test-
drive opportunities to visitors, Hanbul Mo-
tors, the official importer and distributor of
Peugeot vehicles, said in a statement.

The museum opened at a 2,500-pyong
site in Seogwipo, the southern part of the
island.

Currently, 20 models are displayed at
the museum, with 14 classical models to
be added in due course.

What's
Trending

S. Koreda'’s first for-profit hospital
gains approval from Jeju provin-
cial gov't

South Korea’s first for-profit hospi-
tal received the final approval from the
Jeju Special Self-Governing Province
last month, putting an end to 16 years of
controversy over the introduction of in-
vestor-owned medical institutions.

Jeju Gov. Won Hee-ryong announced
the approval of the Greenland Interna-
tional Hospital as a for-profit hospital
on condition that it caters only to foreign
patients.

“The Greenland hospital has been giv-
en conditional approval. Its treatment
of domestic patients is prohibited. The
hospital can cater only to foreign med-
ical tourists visiting Jeju,” Won said in a
news conference.

The governor emphasized that the
hospital’s medical services will be limit-
ed to four departments -- plastic surgery,
dermatology, internal medicine and fam-
ily medicine.

He said the for-profit hospital would
not affect the nation’s public medical
service system, as the national health in-
surance would not be applied there.

Under law, the South Korean govern-
ment permits for-profit hospitals with a
foreign investment share of more than
50 percent or capital of more than USD
5 million in Jeju Province and eight free
€conomic zones.

Also called open-investment hospitals,
these medical institutions are created to
generate profit for their shareholders and
permit the repatriation of earnings. At
present, all hospitals in South Korea are
non-profit and obliged to reinvest oper-
ating profits into facility expansions and
personnel and research expenses.

In December 2015, the Ministry of
Health and Welfare permitted China’s
Greenland Group to build the Green-
land International Hospital in the island
province’s Jeju Healthcare Town. The
construction was completed last year at
the expense of KRW 77.8 billion and the
hospital applied for permission for oper-
ation, saying it has 47 beds and a staff
of 134, including nine doctors, 28 nurses
and 18 international medical coordina-
tors.




Interview

rom a young age all the way

up to her college years, Chen

Guang studied dance. Then,

upon recommendations from
her professors, she decided to change
course from dance to business, further-
ing her studies at the Beijing Internation-
al MBA Program at Peking University.
Since then, she has grown her businesses
and is now operating them around the
world, including Korea. Like many oth-
ers, Chen Guang first encountered Kore-
an culture through the spread of K-pop
and K-beauty, and naturally became
interested in the Korean Wave and its
tremendous business potential. KOTRA
Express sat down with the Honorary Am-
bassador of Foreign Investment Promo-
tion for Korea and the CEO of UMIDO
Group to hear more about her experienc-
es and what she plans to accomplish as
Honorary Ambassador of Foreign Invest-
ment Promotion for Korea.

You have been doing business in
Korea for about three years. What
kinds of changes have you seen
here during that time?

When I first came to Korea, I felt that
many Korean companies had interest
in the Chinese market. Since then, nu-
merous Korean firms have succeeded in
making inroads into China, and now, that
number seems to be increasing by the day.

The most significant change I’ve no-
ticed during the past few years while
doing business here is that an increas-
ing number of Korean companies have
come to accept overseas businesspeople
and seek opportunities to cooperate with
them.

While expanding my business to Ko-
rea three years ago, I had to proactively
seek out cooperation opportunities with
Korean businesses, but now, Korean
businesspeople reach out to me first for
opportunities to collaborate. As a result,
my schedule is packed with meetings
with various business partners during my
monthly visits to Seoul.

What kind of investment oppor-
tunities are Chinese companies
looking for?

A lot of Chinese firms hold high regard
for Korea’s technology, accounting, and

ONE-ON-ONE
WITH
CHEN GUANG

Honorary Ambassador of Foreign
Investment Promotion for Korea /

CEO, UMIDO Group

finance sectors. Chinese companies are
not yet well aware of all the advantages
of partnering with Korean businesses in
these sectors, but if they can find Korean
companies that combine technology and
accounting, they will be able to have ac-
cess to more opportunities.

I think Korea is a very dynamic coun-
try. Many Korean industries are among
the top in the world and equipped with
advanced technologies. As you know,
K-pop is extremely popular in China;
therefore, there’s great potential for re-
lated entertainment, fashion and beauty
industries to make investments into Ko-
rea. There’s also investment potential for
the gaming, sports, leisure, and premium
real estate markets. But what I value the
most is Korea’s advanced technologies
and outstanding products. With Korea“s
exceptional resources and China‘s broad
markets, the two countries can comple-
ment each other and reap mutual bene-
fits.

What kind of advice would you
give investors from your country
looking to do business in Korea?



First, I think it’s important for inves-
tors or companies targeting Korea as an
investment destination to conduct thor-
ough market research. They need accu-
rate information on what the business
environment is like and whether or not
it is in line with their investment direc-
tion. It’s also important to set a timeline
and follow through with plans in order to
be as efficient as possible. Also, building
relationships with partners is crucial, and
it’s important to keep promises including
those regarding investment and agree-
ment conditions.

Here are three tips that I learned
through my investment experiences in
Korea over the years:

1. You should have a good understand-
ing on the overall market, and make the
purpose and goal(s) of your investment
clear. Korea has a unique market, so it
may be difficult to completely avoid any
challenges during the investment pro-
cess. In such cases, you’ll need to make
wise decisions based on your investment
purpose and goal(s).

2. It’s critical to set detailed, concrete
investment and execution plans to suc-
cessfully enter the Korean market.

3. Along-term commitment to the mar-
ket is essential.

What can the Korean government
do for foreign companies to make
them feel more welcome?

Most of the world knows that the Ko-
rean government has already made great
efforts in policy formulation and tax re-
duction, as well as for increased transpar-
ency and the improvement of the invest-
ment environment.

With regard to what else the Korean
government can do, from my perspec-
tive, I’d suggest the introduction of ex-
change platforms and seminars special-
ized for Chinese companies, which can
help deepen the understanding of Chi-
nese firms of the Korean market.

Moreover, when small and medi-
um-sized companies, rather than large
ones, enter the Korean market, they often
face obstacles. So, strengthening infor-
mation sharing is of utmost importance.
It would be beneficial for Korean gov-
ernment agencies, such as KOTRA, to
have consultations with Chinese compa-
nies investing in Korea to provide infor-
mation on effective investment methods
and incentives. In addition, since most

promotional efforts are focused on prod-
ucts, more detailed promotional methods
offering information on what the benefits
would be and how companies can com-
bine the their existing businesses with
new ones, would be helpful.

What are your hopes for future re-
lations between Korea and China?
Korea and China have maintained mu-
tual exchanges for the last 30 years. The
two countries have more cultural com-
monalities than any other Asian coun-
tries, and are closely related in many
areas like politics, diplomacy, economy
and trade. Recently, the bilateral relation-
ship has weakened a bit, but I believe that
the Korea-China ties can be strengthened
further if the two countries continue to
build upon the existing connection.

At a time when the global economy
is tightly interconnected, we are more
dependent on one another than ever be-
fore. In the future, I hope that Korean and
Chinese companies, in particular, will ac-
tively carry out various exchanges under
the principles of mutual trust and a win-
win relationship, and seek close coopera-
tion on another level.

What would you like to accom-
plish during your time as Honorary
Ambassador of Foreign Invest-
ment for Korea?

I feel honored to be appointed as an
Honorary Ambassador of Foreign Invest-
ment for Korea, and I will do my best to
fulfill my mission by actively supporting
exchanges between Korean and Chinese
companies, as well as helping Chinese
firms invest in the Korean market, where
they can create a variety of platforms and
opportunities.

More specifically, I’d like to focus on

the following issues:

First, I hope my own investment expe-
rience in Korea can serve as a successful
business case for Chinese companies.
For example, NextEye Co., Ltd., a Ko-
rean company I invested in, has not only
introduced premium Korean products to
the Chinese market but has also made
inroads into 10 countries throughout
Asia in just three years, while producing
shared benefits.

Second, I'd like to invite Chinese
businesspeople to Korea through vari-
ous platforms, distribution channels and
events. Through communication with
Korean firms, we can strengthen our un-
derstanding of the market and offer co-
operation opportunities. For instance, |
invited 12 heads of major companies in
China to Invest Korea Week 2018, and
so far, I’ve received lots of positive feed-
back from them on the Korean market
and the investment environment. Ulti-
mately, the better they understand Korea,
the more likely it is that they will invest.

Third, in line with government’s initi-
ative for innovative growth, I’ll explore
areas where we can strengthen cooper-
ation in the future industries, broaden
industrial developments, and build a mu-
tually beneficial business model for part-
nerships. Through these efforts, Korean
and Chinese companies can deepen their
friendships, enhance their exchanges,
and push for new collaboration, which
will eventually bring about win-win re-
sults for both countries.

By Grace Park

Executive Consultant

Investment Public Relations Team
Korea Trade-Investment Promotion
Agency (KOTRA)
gracepark@kotra.or.kr



IKMP Pitching Room

IKMP Intro

Invest KOREA Market Place (IKMP) is a

project designed to help discover and support 8 ] d
new investment projects for Korean SMEs, INVEST KOREA MARKET PLACE

start-ups and local governments seeking for- S, ; |_Yoilr guide to.investment projects in Korea
eign investment. Invest KOREA aims to use : g b r

. |nves OREA has now launched iK-Market Place,
the IKMP platform to promote the globahza- . ’ ’ i conneoﬂng if\estots wilh theirideal investment opportunity.
tion of Korean companies and institutions by 7 To see qurfrll I|s!"0f|nvestment pro;ect?l ilck the Iimk B&low
utilizing KOTRA’s 36 overseas offices devoted | -
to attracting foreign investment. ) l Il1|- H

Every year in March, June and September,
the project notice is available on KOTRA’s
website at www.kotra.or.kr. Additionally, project information detailing investment opportunities in Korea is available on the Invest
KOREA website at www.investkorea.org.

Website Image: www.investkorea.org

Investment Opportunities

Below are two Korean companies currently available to receive foreign investment.
(some information remains confidential)

1. Business Service Company: Digital Transformation and Content Solution

Investment Highlights: Electronic documents, instead of paper documents, are used to enhance work efficiency, safety and profitability.
Paper documents cause problems such as cumbersome document storage and search, exposure of personal information, loss of paper docu-
ments, lengthy processing times, manual data input, and etc. The company’s paperless solutions resolve such problems and achieve business
innovation through digital documentation, improved security of personal information and documents, safe storage and online search, shortened
business processing times, and automatic data input.

Product and Technology Company Profile: The company was founded in April 2002 and holds intellectual
= . = property rights and trademark rights related to paperless solutions. Its clients consist of
~ = T major financial institutions such as ING Korea, Kyobo Life Insurance, Samsung Life
( ediman ) - Insurance, Hyundai Capital Services, and so on. The company also works with public
J (=0 = = [ institutions and government agencies including Seoul Metropolitan Government, Presi-
e s | omysas | ey dential Archives, and the Ministry of Public Safety and Security.
Sﬁhm | pepmr " ; | v e S e

o e Investment Requirements:
-y | - Investment method: Minority (financial investment)
L - S - Amount: USD 10 million
- Region: China, Japan, Southeast Asia

On-Premise Paperless S

2. Renewable Energy/Environment Company: Natural Gas Fuel Containers for Vehicles

Investment Highlights: Due to the increasing global awareness on environmental preservation, many countries are putting stronger
restrictions on harmful exhaust gas emissions. As a result, the company offers fuel containers that can store and transport industrial gas more
efficiently. Also, the more frequent occurrence of industrial accidents, such as safety accidents, has led to an increasing demand for efficient
and safe extinguishers. In response, the company has been increasing the production of fire extinguisher parts.

Product and Technology Company Profile: The company was established in 2005 and achieved a sales record
of USD 59.5 million in 2017 through its existing gas container family. It has applied for
14 patents involving its cooling device and its method for manufacturing high-pressure
gas cylinders and high-pressure gas containers such as heating devices, pressure testing
equipment, and etc. It has also applied for four patents for ozone ballast water treatment
apparatus.

Investment Requirements:
- Investment method: Minority (financial investment)
+ Amount: USD 5 million
- Region: All available

NGV Fuel Tanks Type 300 bar High-Pressure Cylinde

For more details, please contact Seo Dong Hyun, Senior Investment Consultant of the New Industry Invest-
ment Promotion Team, at dhseo@kofra.or.kr.



Zone

K-beauty, a New Growth Engine for the Economy

orea’s beauty industry has be-

come one of the country’s new

growth engines. Even the cur-

rent U.S.-China trade dispute
cannot undermine the industry’s growth
potential, which has only demonstrat-
ed an increase in the amount of exports
and production for the last 6 years since
2012. According to the Korea Health
Industry Development Institute, the
annual average growth rate of the Ko-
rean beauty industry is at 10.8 percent.
The size of the global cosmetics market
amounted to USD 397.1 billion in 2017,
and Korea took up about 2 percent of it,
ranking 11th in the global market share.
Korea’s cosmetics exports in 2018 is es-
timated at around USD 5.95 billion, up
22 percent from the previous year. The
steep increase is due to Korea’s efforts
to diversify its cosmetics export markets,
stretching from China to the U.S., EU,
and Central and South America.

Korea’s cosmetics clusters are concen-
trated in the Greater Seoul Metropolitan
Area, but one can say that Myeongdong
sums it all up. Myeongdong is a highly
populated district in Seoul overflowing
with cosmetics shops. Dubbed as the
shopping mecca, Myeongdong is the
most visited site by tourists. According
to Seoul City’s survey data, 88 percent of
1,500 foreign tourists said that they had
visited Myeongdong. The most popular
items for purchase at Myeongdong were,
in fact, cosmetics. Foreigners visiting
Seoul from January to October in 2018
totaled 9.99 million, and the number was
expected to reach over 12 million by the
end of the year.

At the heart of Korea’s beauty indus-
try lies the K-beauty craze, powered by
the high tide of the Korean Wave. The
K-wave refers to the growing popularity
of Korean culture such as K-pop, K-dra-
ma and K-food. While K-beauty is also
a part of it, the immense popularity of
K-pop has boosted the growth of Ko-
rea’s beauty industry. For example, the
global sensation of the K-pop boy band
BTS has transcended the boundaries of
culture and has had a significant impact
on Korea’s economy. As a matter of fact,

the annual economic value generated
by BTS is estimated at around KRW 4
trillion (USD 3.54 billion), according
to Hyundai Research Institute. As the
band’s popularity index increased, Ko-
rea’s cosmetics exports also increased.
Furthermore, more than 800,000 for-
eigners have visited Korea annually to
see the band’s performances since 2013,
and 7.6 percent of 10.4 million visits to
the country in 2017 was related to BTS
in one way or another. The Seoul City
government released a serious of videos
promoting tourism in October last year,
featuring BTS members introducing var-
ious elements of Seoul, making the city
a more attractive place to visit, at least
to their millions of fans. The increasing
volume of tourists visiting Seoul, and
the Myeongdong area being the most
popular tourist attraction for tourists sug-
gests a solid growth prospect of Korea’s
cosmetics industry due to the enormous
boost in cosmetics sales.

The ongoing K-wave sweeping the
globe remains as the strong backbone of
the K-beauty industry, and has contribut-
ed to shaping today’s K-beauty products
and services. In Myeongdong, it’s hard
to miss the streets covered with posters
of K-pop artists and famous Korean ce-
lebrities advertising cosmetic products.
However, research data indicates that the
K-wave is only a contributing factor to
Korea’s increasing cosmetics sales and
not the determinant factor. According to
the Seoul City government’s survey data,
buyers from China appreciate the design,
quality and reliability more so than the
price competitiveness of products. More
respondents chose design, quality, as
well as corporate trust and brand as the
key reasons behind Korea’s cosmetics
competitiveness, compared to just 10
percent choosing price competitiveness.
In short, the K-wave motivates people to
look for K-beauty and its products, but
what drives the continuous growth of the
market is the overall competitiveness of
the products, not the advertisements by
pop stars.

Chinese buyers and tourist groups
visiting Seoul, and in particular, Myeo-

ngdong, are largely responsible for the
sharp increase in both the production and
sales of Korean cosmetics. When China
put travel restrictions on visits to Ko-
rea in 2017 in response to a diplomatic
conflict over a U.S. anti-ballistic missile
system, duty free stores and street shops
in Myeongdong saw their sales revenues
decline. In addition, the shift in consum-
ers’ shopping patterns from street shop-
ping to online shopping contributed to
the declining number of customers mak-
ing physical visits to department stores
and single brand retail shops. While the
annual average rate of growth of single
brand shops slowly declined, shops sell-
ing products from multiple brands, such
as Health and Beauty (H&B) stores, have
seen double the growth. Now, there are
over 1,350 H&B stores throughout Ko-
rea, which has grown over 20 percent
annually for the past three years.

In order to attract consumers, single
brand retail stores are transforming them-
selves, adding features like studios and
virtual reality (VR) make-up demonstra-
tions to enhance user experience. Busi-
nesses are diversifying their channels
for sales and promotion, adapting to the
lifestyle of social media users. Duty free
stores in Korea started inviting Chinese
social media celebrities, also known as
Wanghong, and started implementing
new marketing strategies like influencer
marketing. For example, a major duty
free brand invited one hundred Chinese
Wanghong with a total of over 200 mil-
lion followers, and ran a 20-hour live
broadcast to promote Korean cosmetics.
Amid the improving relationship be-
tween Korea and China, foreign visitors
to Korean duty free shops reached over
1.5 million in the last four months, fue-
ling the market once again with a new
annual sales record surpassing the pre-
vious year’s figure. The prospect of Ko-
rea’s cosmetics industry remains prom-
ising, as the industry continues to strive
forward to meet the needs of the market.
Perhaps Amazon’s added feature of the
“Korean Beauty” section on its website
is a sign that well-represents K-beauty
entering the world’s mainstream market.

*Source: Korea Health Industry Development Institute, Yonhap News Agency, Pulse by Maeil Business News



Economic Analysis

Anticipating Another Triple-Double for 2019

triple-double refers to the
achievement of a double-digit
number in certain categories
of a game. The most common
way to achieve a triple-double in a bas-
ketball game is through points, rebounds,
and assists. Oscar Robertson in the 1960s
and the incumbent Russell Westbrook of
the Oklahoma City Thunders are the only
two players ever to average a triple-double
during a season in the NBA. As a hallmark
of success in the game, a triple-double is
indeed as hard to achieve as is admired.

Analogous to a basketball game, the con-
cept of a triple-double can be extended to a
national economy striving for quality per-
formance, especially in time of econom-
ic difficulties. Here, the triple categories
would be the percentage rate of change in
investment, exports, and inflows of foreign
direct investment. Had it been the 1960s or
1970s, one of the three categories would
have been the real GDP growth rate, but
a double-digit real economic growth has
become almost obsolete in Korea since the
1990s under normal situations.

2017 was indeed a remarkable year,
achieving a triple-double record; invest-
ment grew 14.6 percent, exports 12.8 per-
cent, and foreign direct investment 40.9
percent. Looking back at the last 18 years,
2017 was the one and only triple-double
year. There were five double-double years:
2000, 2003, 2004, 2008, and 2010, but no
triple-double year other than 2017. With
such extraordinary performances, the real
economic growth rate peaked at 3.1 per-
cent that year.

It has been easy for the export growth
rate to reach a double-digit level. Through-
out the last 18 years since 2000, 10 cases
recorded double-digit growth rates. But
it seems very difficult to achieve a dou-
ble-digit performance in the rate of growth
in either foreign direct investment or fa-
cility investment. In fact, numerous years
demonstrated not positive, but negative
growth rates in those investments since
2000. In particular, domestic facility in-
vestment indicates grim statistics. As slug-

gish investment either from the inside or
the outside being the true endemic prob-
lem of the Korean economy for the last
two decades, all government policies must
be directed toward tackling the malaises in
investment to achieve a triple digit perfor-
mance.

First, all of the regulations shackling free
entrepreneurs should be dismantled right
away. Regulatory sand-box policies should
not be confined to the so-called new indus-
tries such as ICT, nor to the special indus-
trial areas. The policies should be extended
to all traditional industries which have long
been withering and lackluster. Innovation
is definitely expected in the new industries,
but it can, more often than not, come from
the traditional industries, too.

Second, government should trust the
good-will of the corporate sector. Not just
because they are creating most of the de-
cent jobs and value-added for society, but
as a crucial entity constantly supplying
new technology and new inspiration to a
dynamic community. It was always the
corporate sector that developed new mar-
ketable products enhancing welfare and
utility in society. It has been a constant
engine of growth and prosperity for a live-
ly economy. Government has neither the
authority nor the legitimacy to hamper its
freedom and creativity. In that regard, the
government should ponder deeply upon
how obstructive policy has been, and at the
same time, why the decision on deregula-
tion at the top political level has not been
perfectly percolating down to the bottom
floor.

Most politicians at the top level are very
serious about the policy mandates because,
above anything else, their re-election is
at stake. But most of those in the middle
or lower echelons, heuristically called the
bureaucrats, are neither anxious nor inter-
ested about the critical deregulation issues,
because nothing is at stake for themselves
on the one hand, and all blame will be
bestowed upon them if something goes
wrong after deregulation. If innovation is
so imperative for economic growth, then

it must be given supreme priority and all
other aspects give way to it. Conformity
to the existing system and innovation are
mutually exclusive arguments and cannot
g0 hand-in-hand. If one is taken, the other
should be forgone. Bureaucrats should be
allowed a broad based disclaimer right re-
garding deregulatory actions.

In this regard, the 2019 policy direction
recently issued by the Ministry of Econo-
my and Finance is right on point. There,
the ministry emphasized, above anything
else, the prime importance of revitalizing
corporate investment, which was put at
the forefront. The government promised
to remove intricate regulations and con-
flicts of interests blocking several mega
projects. Also, the government pledges to
help provide a vast amount of financial re-
sources to SMEs for ICT related projects.
The government plan also rightly stresses
the importance of competitiveness in the
export industries, including the two new
frontier initiatives. But all of these gov-
ernment pledges are not new. Most of the
agendas were included in last year’s policy
directives for 2018. Amid the expectation
of a more challenging environment than
2018, 2019 would require much more de-
termination on the part of the government
as well as the private sector to achieve a tri-
ple-double performance. As the triple-dou-
ble record in 2017 was hardly expected to
occur, a repeat of a triple-double is anx-
iously anticipated with some unheralded
chain of events. Who knows?

By Professor Se Don Shin
Dean, Sookmyung Women s University
seshin@sm.ac.kr

*The opinions expressed in this article
are the author’s own and do not reflect the
views of KOTRA



S. KOREA’S EXPORTS
EXPECTED TO SURPASS
USD 600 BN IN 2019

S.KOREAN COSMETICS
FIRM NATURE REPUBLIC
MOVES INTO ITALY

ICT MINISTRY TO SPEND
KRW 14.85TN IN 2019

S. KOREA BUILDS ‘K-CITY’
FOR AUTONOMOUS VEHI-
CLETESTING

According to the trade ministry, South
Korea’s exports are expected to exceed
USD 600 billion for the first time this year
on upbeat sales of memory chips, machin-
ery and petrochemical products.

Total trade volume is set to reach over
USD 1.1 trillion by the end of this year, the
ministry said. The nation’s trade volume
accounted for 3.1 percent of total global
trade in the first eight months of this year,
up from 2.6 percent in 2008.

Overseas sales of semiconductors, gen-
eral machinery and petrochemical products

Nature Republic Co., a South Korean
cosmetics firm, has opened four pop-up
stores in Italy as it moves to its expand
presence in overseas markets.

Nature Republic said it has signed an
agreement with local department chain op-
erator Coin to operate the outlets in Rome,
Milan, Torino and Bari.

The Italian cosmetics market reached

The Ministry of Science and ICT said
it will spend KRW 14.85 trillion in 2019,
with a focus on developing technology for
data and artificial intelligence (AI).

Next year’s budget, which was endorsed
by the National Assembly, is set to gain 5.1
percent on-year from 2018, also slightly up
from the KRW 14.83 trillion proposed by
the government, officials said. Of the total,
KRW 720 billion will be spent on research
and development (R&D) for indigenous
Al and data technologies, up 58.9 percent
from a year earlier.

South Korea has completed work on a
“K-City,” an unpopulated city for autono-
mous vehicle testing based on next-genera-
tion 5G mobile networks.

The Ministry of Land, Infrastructure and
Transport has invested KRW 12.5 billion to
build the 320,000-square-meter mock urban
area at the Korea Transportation Safety Au-
thority in Hwaseong, southwest of Seoul, the
ministry said in a statement.

The K-City has five major testing environ-
ments -- highway, downtown road, suburban
street, parking lot and community facilities

Source: www.investkorea.org; Yonhap News Agency

all reached record-highs this year, boost-
ing overall growth for Asia’s fourth-largest
economy.

Exports to the Association of Southeast
Asian Nations also expanded to their high-
est-ever level, led by booming manufac-
turing in the fast-rising economic bloc.

The government vowed to take proac-
tive measures to enhance competitiveness
of the local industry to maintain growth
momentum next year, stressing the role
of exporters amid lackluster domestic de-
mand and the tight job market.

EUR 10 billion last year according to the
company.

The company said it has been preparing
to enter the Italian market for the past two
years.

Nature Republic currently has stores in
19 overseas countries, including China and
Vietnam.

The ministry said such new technologies
are forecast to generate business opportu-
nities and profits worth KRW 560 trillion
by 2030.

The government said it will allocate
KRW 1.2 trillion, up 23.5 percent from a
year earlier, to up-and-coming researchers
who possess good potential to make break-
throughs. Another KRW 1.2 trillion, up 3
percent from a year earlier, will be allocat-
ed to securing core technologies, such as in
bio and health-related know-how.

-- for autonomous vehicles, the statement
said. In particular, the 5G networks will al-
low companies, universities and research
institutes to test a variety of connected car
services in those different environments.

In March, 188 companies, including
Hyundai Motor Group, Samsung Electron-
ics Co. and SK Telecom Co., set up a con-
sultation committee for the development of
autonomous vehicles, and they are expected
to test their vehicles, products and connected
technologies.



Industry

Status and Prospects of the
South Korean Cosmetics Industry

Market Size of the Korean Cosmetics Indusiry

The Korean cosmetics market is estimated to be at around
KRW 14 trillion as of 2017. It is the eighth largest market in
the world, larger than that of Italy or Russia, and similar to the
French market. Korea’s cosmetics industry has been growing
rapidly since 2010 on the back of the growing Chinese cosmet-
ics market and is considered to be one of its major industries.

M R T T T AT
‘ Amount ‘ Share | Amount | Share | Amount ‘ Share ‘ Amount | Share

| 67469 194 70645 194 74124/ 192 77315 189

n China |  41178] 118 43632 120 46912 122 50,631 124
n Japan | 32,436 93 32,742 90 33,573 7&7\ 34,308 84
n Brazil | 22760 65 23510 64 25630 66 28162 69
“ Germany | 14,767 74.2\ 15,034 o 15,420 7)\ 15,811 39
n UK | 13663 39| 14188 39 14875 39 15670 38
France | 12,368 36 122718 34 12444 32 12690 31
Korea | 10435 30 10926 30 11495 30 12059 29

n ttaly | 883 25 8937 24 9083 24| 9263 23
m Russia | 6741 19 7420 2.0 793 21 8sol 21

Global market ) 348,370 [ 364,928 J 385,894 [ 408,792 J

* Source: Beauty and Personal Care, Euromonitor (2018) and Korea Health
Industry Development Institute (2018)

* Korean cosmetic standards applied; (E) means an estimate

In particular, annual cosmetics production, which can be seen
as the index of the domestic cosmetics market size, soared to
KRW 13.5 trillion in 2017, up about 70 percent compared to
the KRW 7.9 trillion in 2013. As such, the cosmetics industry is
dynamically growing more than any other industry.

o Domestic Cosmetics Production by Year
(Unit: KRW 100 million, %)

2012-16

Gross
63,856 @ 71,227 | 79,721 | 89,704 107,328 ‘130,510 H 135,155‘ 88,775

R 617 s 1w | 1252 1964 ‘25.91 H 3.55 ‘13.31%

* Source: Ministry of Food and Drug Safety (yearly production data, 2018)

Along with the growing market, the industry is also expand-
ing. In 2017, the number of cosmetics manufacturers surpassed
the 2,000 mark, up 70 percent from 2014. The number of brand
holders exceeded 10,000, which is a whopping 200 percent
greater when compared to the numbers in 2014, proving that the
industry is indeed at its peak.

Export Status of Korean Cosmetics

Korea’s cosmetics industry was in the export-deficit catego-
ry until early 2010 but has since grown rapidly, thanks to the
Korean Wave that brought cultural awareness, such as dramas
and K-pop, to surrounding Asian countries including China. In
2017, the exports of Korean cosmetics amounted to USD 4.96
billion, more than four times that of 2013, with Korea emerging
as one of the leading cosmetics exporters in the world.

o Cosmetics Exports by Couniry
(Unit: USD 1 million)

Average
Annual
Country Increase
2017 (5
years/%)
France = 13,994 14532 12,682 12928 14,863
n us 8011 8351 8510 8607 9,266 27
BN cermany 8115 8019 69715 7165 7486 -3.0
Korea 1219 1854 2848 4087 4860 403
N ey 3776 3931 3,762 4290 4,784 5.1

* Source: UN Data (2018) and Korea Cosmetic Industry Institute (2018)

* Classified according to Korean cosmetic standards / excluding re-import
and re-export

Based on 2017 export data, Korea became the fourth largest
exporter of cosmetics in the world, surpassing top cosmetic pro-
ducers such as Italy and Japan. However, the growing trend ap-
pears more evident when looking at the export-growth rates by
country in the last five years where Korea was the only country
whose average annual increase exceeded 40 percent.

o Export and Import of Korean Cosmetics
(Unit: USD 1 million, %)

R "
ear
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rate rate
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* Source: Korea Customs Service and Korea Cosmetic Industry Institute
(Korean cosmetic standards applied, 2018)
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- Export: 41.6% / Import: 4.5%



Cosmetics exports (preliminary value) from January to No-
vember 2018 stood at approximately USD 5.8 billion, already
well above the USD 4.9 billion of 2017, and the trade balance is
also expected to break its record set in the previous year.

Growth Factors and Outlook of the Korean Cosmet-
ics Industry

The global cosmetics market has grown every year since the
official compilation of data began and the market deemed it a
promising industry with high growth potential. K-beauty has
been leading the global cosmetics market growth in recent years
with its various strengths and is expected to continue its steady
growth for the following reasons.

First, China remains strong. The Chinese market and its con-
sumers have already become the backbone of K-beauty. China
has enjoyed an annual average growth rate of 5.5 percent over
the last five years and still has immense growth potential. There-
fore, it is regarded as a positive factor for the Korean cosmetics
industry. After Korea beat out France and became the largest
exporter to China in 2016, it was temporarily set back because
of diplomatic conflicts between the two countries. However,
Korea reclaimed its no. 1 status in China soon after because of
the continuing popularity of Korean cosmetics among Chinese
people. The number of Chinese tourist groups, the so-called
“big hands” who buy large quantities of Korean cosmetics, has
also been steadily rising after the diplomatic crisis, and this is
expected to play a positive role in the future.

Second is the growth of non-Chinese export markets. With
China accounting for almost 70 percent of Korean cosmetics
exports at one point, there has been growing concern on wheth-
er the industry needs to diversify its export markets. Recently,
however, Korean cosmetics have become popular not only in
China and Southeast Asia (ASEAN) but also in Japan, the U.S.,
Russia, France, and other countries. Furthermore, cosmetics
consumers are increasing in emerging countries as their eco-
nomic growth has led to the expansion of the middle class while
advanced markets are further developing into the youth, men,
and elderly categories.

o Korean Cosmetics Exports to Major Countries
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* Source: Korea Customs Service and Korea Cosmetic Industry Institute
(Korean cosmetic standards applied, 2018)

Third, the new Korean Wave or Hallyu craze, thanks to social
media and mobile devices, will further spread K-beauty across
the world. The first generation Korean Wave led by millenni-
als had been disseminated mainly through mass media, such as
TV, before online media truly began to grow in earnest. Now,
the new Hallyu, which is rapidly spread by the post-millennial
generation through mobile and social networking sites (SNS),
has been leading the global trend. As a result, Hallyu has been
spreading online, thus having a wider impact, extending its
reach not only across Asia but also to North America, Europe,
and South America. With this, more and more consumers are
becoming interested in the beauty of Korea beyond Korean
products like cosmetics.

Fourth, the Korean market will serve as a bridgehead for en-
tering the Asian market. Cosmetics brand mergers and acqui-
sitions (M&A) can be used as a way for global companies to
effectively enter the market. Such access to Korea also serves
as an intermediary bridge to effectively make inroads into the
Asian markets. Recently, as several Korean cosmetics firms
have been acquired by global companies, the domestic indus-
try is undergoing rapid restructuring. Carver Korea and Style
Nanda were acquired by Unilever and L’Oréal, respectively.
This shows that the Korean cosmetics market and industry are
regarded as attractive investment targets in the world market,
implying that the growth of Asian markets will also increase the
marketability of Korean cosmetics.

Finally, the government’s investment and support will be able
to boost the industry’s growth. Currently, the Korean govern-
ment is actively providing support in all directions including
research and development as well as direct and indirect export
assistance in its efforts to help the Korean cosmetics industry
increase its competitiveness across the globe. In particular, in-
dustry deregulation and the reinforcement of small and medium
enterprise development are expected to continue to improve the
domestic business environment.

Conclusion

In early 2010, even when the Korean cosmetics industry be-
gan to grow in full force, no one expected it to grow as rapidly
as it has today. But times have changed. Now, K-beauty has
become more than just a trend but a mainstream of the global
cosmetics market. As a researcher in the cosmetics industry, I
am cautiously curious about how far the Korean cosmetics in-
dustry will grow.

By Seongmin (Mike) Sohn

Assistant Research Engineer

Research Planning Team

Korea Cosmetic Industry Institute (KCCI)
mike@kcii.re.kr

**The opinions expressed in this article are the author’s own
and do not reflect the views of KOTRA



Korea and the World

Korea and China:
Trade and Investment Status

Chen Guang, Honorary Ambassador of Foreign Investment Promotion for Korea, de-
scribed that with South Korea's exceptional resources and China’s broad markets, the two
countries can complement each other and reap mutual benefits. On that note, let’s take
a closer look at where the trade and investment relationship between Korea and China

currently stands.

01 Korea-China FTA

After nearly three years of negotiations, Korea and China signed a bilateral free trade agreement on June 1, 2015, with the aim
to eliminate tariffs and other barriers in trading goods and services, promote economic growth, and strengthen economic ties. The

agreement went into force on December 20, 2015.

02 Korea-China Trade

In 2017, total bilateral trade between Korea and China amounted to USD 239.9 billion.

Imports

Korean imports from China stood at USD 97.9 billion in
2017, up 12.5 percent from 2016. Main import items included
integrated circuit semiconductors, fine chemicals, computers
and flat panel displays.

03 Korea-China Investment

Exports

In 2017, Korean exports to China stood at USD 142.1 bil-
lion, up 14.2 percent from the previous year. Main export
items were integrated circuit semiconductors, flat panel dis-
plays and synthetic resin.

Korean investment to China in 2017 reached USD 2.96 billion in declared amount, while Chinese investment to Korea stood at

USD 809 million in declared amount.

Source: Korea International Trade Association; Export-Import Bank of Korea; Ministry of Trade, Industry and Energy
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Introducing Korea's SMEs

Every month, KOTRA Express infroduces a Korean SME that seeks to expand its network by working with foreign partners.
In the January issue, we take a look at one of Korea's most promising companies in the cosmetics consulting sector.

N %

DES I GNPL ANET

In 1998, designers from AmorePacific
and Coreana Cosmetics established De-
sign Planet with the goal of becoming Ko-
rea’s top design company for cosmetics
containers and packaging.

Design Planet does more than simply
design containers for cosmetics products.
It provides a one-stop total solution con-
sisting of the initial planning, product
branding, package design, and consulta-
tions. As a result, major Korean brands
such as Coreana Cosmetics, MISSHA,
TONYMOLY, the SAEM and CLIO are

a part of the company’s clientele. Design
Planet has also worked on brand-naming
and design projects with Chinese cosmet-
ics brands such as PROYA, JALA and
CARSLAN.

The company is capable of providing
a tailored solution to the needs of each
company. Its customized business solu-
tion enhances the business experience for
the client as well as the company’s work
efficiency.

In April 2005, it launched an online
shopping mall (freemold.net) related to
cosmetics containers and subsidiary ma-
terials. Since then, the mall has not only
helped Design Planet’s sales revenues but
also contributed to Korea’s domestic cos-
metics containers and subsidiary materi-
als industry.

J-E’/Mi.NDI

Furthermore, Design Planet provides a
multilingual business platform that makes
the company and its quality products eas-
ily accessible for foreign firms, leading to
more business opportunities with multina-
tional companies such as Pfizer Inc. and
GSK.

Contact Info:
Design Planet Co., Lid.
Address: #809, West Wing, 415, Heungan-daero,

Dongan-gu, Anyang-si, Gyeonggi-do, 14059, Korea

Tel: +82-31-478-3025
Website: www.dplanet.co.kr

Operated by KOTRA, buyKOREA is
Korea'’s premier e-marketplace. If you
want to find out more about the prod-
ucts mentioned above, please visit
www.buyKOREA.org
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Economic Indicators

(Unit: USD million)

1,305,400 1,411,000 1,382,400 1,414,700 1,530,200
G 44777 1,704,458 1,795,917 1,877,123 1,972,971
GDP Growth Rate 2.9 3.3 28 29 3.1
Y-0-Y) (% ) ’ ’
Source: The Bank of Korea, November 2018
(Unit: USD)
GOPPerCapia | 2015 | 2016 | 2017 2018 (Estimate)
Nominal 27,105 27,608 29,938 32,046
PPP 36,501 37,810 39,548 41,416

Source: International Monetary Fund, October 2018
(Unit: USD million)

Exports 559,632 572,665 526,757 495,426 573,694 505,244
Imports 515,586 525,518 436,499 406,193 478,478 444,247
Trade Balance 44,046 47,150 90,258 89,233 95,216 60,997
Source: Korea International Trade Association, November 2018 (Unit: KRW)
nit:

Kew-usp | 2012 | 2013 | 2014 | 2015 | 2016 | 2017
Foreign Exchange Rate 1,126.9 1,095.0 1,053.2 1,131.5 1,160.5 1,130.8

Source: The Bank of Korea, November 2018
(Unit: USD million)

Current Account 50,835.0 81,148.2 84,373.0 105,939.6 99,243.0 78,460.2

Source: The Bank of Korea, November 2018



KOTRA Worldwide

- KOTRA has 126 overseas offices and 10 headquarters worldwide

North America
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- 127 Overseas offices (85 countries)

“® Southeast Asia & Oceania

Headquarters

Southwest Asia
Tel: (91-124)4628-500
E-mail: ktcdelhi@ktcdelhi.net

Karachi, Dhaka, New Delhi, Colombo,
Mumbai, Kolkata, Bengaluru, Chennai,
Ahmedabad

Southeast Asia & Oceania
Tel: (84-24)3946-0511

E-mail:kotrahanoikbc@gmail.

com

Singapore, Yangon, Auckland, Manila,
Melbourne, Sydney, Vientiane, Jakarta,
Surabaya, Kuala Lumpur, Bangkok, Hanoi,
Ho Chi Minh City, Phnom Penh, Danang

Japan
Tel: (81-3)3214-6951
E-mail: kotratky@kotra.or.jp

Fukuoka, Nagoya, Tokyo, Osaka

China
Tel: (86-10)6410-6162
E-mail: pekktc@koftra.or.kr

Hong Kong, Taipei, Dalian, Guangzhou,

Xiamen, Chengdu, Wuhan, Qingdao,
Xian, Shenyang, Nanjing, Changsha,
Zhengzhou, Hangzhovu, Beijing,
Chongaing. Shenzhen, Tianjin, Shanghai

CIS
Tel: (7-495)258-1627
E-mail: info@kotra.ru

Moscow, Viadivostok, Novosibirsk,
Saint Petersburg, Tashkent, Baku,
Ulaanbaatar, Aimaty, Kiev, Minsk

Europe
Tel: (49-69)2429-920/9
E-mail: frankfurt@kotra.or.kr

Amsterdam, Beograd, Brussels,
Copenhagen, Paris, Helsinki, Prague,
Bucharest, Vienna, Frankfurt, Hamburg,
London, Madrid, Milan, Munich,
Stockholm, Zurich, Budapest, Sofia,
Warsaw, Zagreb, Bratislava, Athens

Middle East
Tel: (971-4)450-4360
E-mail: kticdxb@emirates.net.ae

Istanbul, Tel Aviv, Kuwait, Tripoli,

Casablanca, Muscat, Riyadh, Dubai,
Damascus, Doha, Alger, Cairo, Tehran,
Baghdad, Amman

Africa
Tel: (27-11)784-2940
E-mail: kofra@koftra.org.za

Maputo, Nairobi, Lagos, Accra, Kharfoum,
Abidjan, Dar es Salaam, Johannesburg,
Addis Ababa

South America
Tel: (52-55)5514-3173
E-mail: mexico@kotra.or.kr

Guatemala, Lima, Mexico,

Bogota, Buenos Aires, Santo Domingo,
Santiago, Sao Paulo, La Habana,
Asuncion, Caracas, Quito, Panama

North America
Tel: (1-212)826-0900
E-mail: kofrany@hotmail.com

New York, Dallas, Detroit, Los Angeles,
Atlanta, Vancouver, Chicago, Silicon
Valley, Toronto, Washington, D.C.

To subscribe to the KOTRA Express, e-mail ikonline@kotra.or.kr
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