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Foreign Direct Investment

Disney+ expands
Korean content
with ambitious
new slate

Trade & Commerce

Disney has intensified its investment in
Korean original content, driven by positive
consumer responses and both critical and
commercial success, a senior executive said
Nov. 21.

"With the global success we've seen with
Korean originals, we have doubled down
on our Korean slate," said Carol Choi, ex-
ecutive vice president of content strategy
for Disney's Asia-Pacific region, during the
company's Disney Content Showcase in
Singapore.

She specifically mentioned the action
drama "A Shop for Killers" and the travel
reality show "Are you Sure?!" starring BTS'
Jimin and Jungkook, as two of the most
successful Korean originals this year.

They are strong international perform-
ers, she said, which provided the company
with significant data points that highlighted
their impact. She also said the results un-
derscored the growing prominence of local
creators, whose productions are world-
class.

S. Korea's exports
of dried seaweed hit
all-time record in
2024

Korean govt’s export
voucher program
benefits over 1,000
SMEs

S. Korea's exports of dried seaweed prod-
ucts have already reached a new annual
high this year, driven by growing global de-
mand for healthier foodstuffs, data showed
on Nov. 26.

Outbound shipments of dried seaweed,
called "gim" in Korean, reached USD 850
million during the January-October peri-
od, already surpassing the previous annual
record of USD 792 million set in 2023,
according to the Ministry of Oceans and

More than 1,000 companies joined the
S. Korean government’s Export Voucher
program this year, a threefold increase from
2017 when the program was launched with
354 participants.

According to the Ministry of Trade, In-
dustry and Energy and the Korea Trade-In-
vestment Promotion Agency (KOTRA) on
Nov. 20, 1,150 companies benefited from
the Export Voucher program this year.

The Export Voucher program provides
financial assistance to export-focused com-
panies in the form of vouchers. Businesses

Fisheries.

S. Korea accounts for 70 percent of the
global market for seaweed products. For all
of 2024, the oceans ministry anticipates ex-
port volume to increase 27 percent on-year,
reaching USD 1 billion.

By destination, exports to the United
States stood at USD 177 million in the first
10 months of this year, followed by Japan
with USD 175 million and Thailand with
USD 84.5 million.

share costs with the government, which
covers between 50 to 70 percent, depending
on company size. Participants gain access
to over 7,300 tailored services across 14
sectors, including consulting, marketing,
overseas certification, and exhibition sup-
port.

The initiative has shown measurable re-
sults. In 2022, companies in the program
achieved an average export growth rate of
120 percent, significantly higher than the
6.3 percent average for Korea’s small and
medium-sized enterprises.



Industry

Sustaincble Growth
with Innovative Korea

Game companies
aiming for global
market gather in
Busan

Major platforms
pledge support for
small businesses’
digital shift

Government & Policy

G-STAR 2024, S. Korea’s largest gaming
exhibition, kicked off on Nov. 14 at the Bu-
san Exhibition & Convention Center in the
southern port city of Busan.

With a record-breaking 1,375 participat-
ing companies, the 2024 edition was the
biggest yet. Major game companies such as
Netmarble Corp., Krafton Inc., Pearl Abyss

S. Korea‘s four major platforms—Naver,
Kakao, Coupang, and Daangn Market—
announced new initiatives on Nov. 6 to
strengthen partnerships with small business-
es and support their digital transformation.

The announcement followed a meeting
between platform industry leaders and Min-
ister of Science and ICT Yoo Sang-im, who
marked his first formal gathering with the
platform sector since taking office. Attend-
ees included Naver CEO Choi Soo-yeon,
Kakao CEO Jeong Shin-ah, Coupang CEO
Park Dae-jun, Daangn Market CEO Hwang

Corp., and HYBE IM presented a range of
new, unreleased games in various genres,
capturing the attention of gaming fans.

For Korean game companies, expanding
into overseas markets is now a necessity
rather than a choice, as the domestic gam-
ing market has hit a plateau, making growth
through international expansion essential.

Do-yeon, and Korea Internet Corporations
Association President Park Seong-ho.

Naver announced plans to expand and
restructure its “Fountain Fund,” a finan-
cial support program designed to aid small
business owners and content creators in
achieving digital transformation and sus-
tainable growth. For its part, Kakao intends
to support over 100 traditional markets and
shopping districts across the nation, helping
small businesses attract loyal customers via
digital transformation.

Korea to designate
Al as national
strategic technology

S. Korea unveils
measures

to boost
productivity of
service industry

The S. Korean government plans to
designate artificial intelligence (Al) as a
national strategic technology, potentially
providing increased tax benefits for Al

During a ministerial meeting chaired
by Deputy Prime Minister and Minister
of Economy and Finance Choi Sang-mok
on Nov. 14, the proposal to add Al to the
current list of seven strategic technology
sectors was outlined.

Currently, the list includes categories, in-

The government on Nov. 14 unveiled a
package of measures, such as preferential
interest rates and incentives, aimed at de-
veloping the domestic service industry as a
new engine of growth.

The measures were introduced during an
economy-related ministers' meeting held in
Seoul, presided over by Finance Minister
Choi Sang-mok, who doubles as the deputy
prime minister for economic affairs.

cluding semiconductors, secondary batter-
ies and vaccines, with only high-bandwidth
memory (HBM), known as Al chips, being
Al-related on the list.

Reclassifying Al as a national strategic
technology will mean more tax incentives.
Research and development (R&D) tax credits
for small and medium-sized enterprises will
increase to 40-50 percent from 30-40 percent,
while equipment investment tax credits will
increase to 25 percent from 18 percent.

The initiative is part of a broader plan to
boost the service sector's contribution to
the national economy, with a goal of raising
its value-added share to approximately 70
percent by 2035, according to the finance
ministry.

The main focus of the plan is to active-
ly foster emerging industries with growth
potentials that include health care, tourism
and elderly care services.

Source: www.investkorea.org, Yonhap News Agency, Korea Economic Daily Global Edition, Pulse by Maeil Business News Korea
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